





cream. And like, it’s so like, doing everyone a disservice that they’re like, °. . . and my

favarite is to go eat french fies and go to McDonalds and get an ice cream,’ you know, and
it’s like, ‘Why do you say that?’ you know, because they so make you think that, ‘Oh, I can
eat ice cream like that.”

SE: And then look like they do.

F3: Yesah, so, I don’t know, it’s frustrating. . . .Well, I’ll read it and for a minute I will be like,
‘Oh, well, then I can do that, I can do what they do, and still look like that,” and then you
realize that you can’t, it’s physically impossible to have that be your favorite food and to,
uniess you are doing something else to [counteract the effects of that food], you know, so
I don’t know, it’s yeah, it’s way frustrating [ think.

F1: That makes me so mad. ‘Cause it’s just that, or eise I’'ll be like, ‘That’s really ¢ool that
she’s just like that and can eat like that.’

ocial Connection of Body Image Conflict to the 1L.DS Belief in Marriage
Again, the following statements iliustrate the feelings and beliefs that these females experience in
terms of the direct correlation they believe exists between an attractive appearance and garnering social
success with LDS men. These perspectives underscore the complexity of this body image conflict which (from
their perspectives) is rooted in the media:

F1: But, vou know, to end it like this: [Physical appearance] is not important, but I think that
it does influence what kind of guy you are going to get, which is the most important
decision of your life. It’s like, I went to a wedding last Saturday. And two girls who were
not very educated, they were not bright girls, nice kind girls, righteous girls, were not
bright, they went to college, one of their husbands is going to go to law school in like a
month and the other one is going to MIT to get his MBA in business. They are like very
attractive and they dress very well, but not educated. And I think, you know what? I better
make sure I work out, ook nice, because that sometimes, I think, will influence even a

righteous good man, ‘cause even righteous good men wiil look at what you look like, and
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that is the first thing they see. So if you’re, it’s wrong, but to be a logical, bright person

and realize that for a woman, half of what you are going to get is going to be on what you

look like.

F1 thus explains how she has considered spending her time more “productively” by working out
more as opposed to investing it in her education, again, emphasizing how body image, which is believed to
be influenced by the media, is central to these young women’s identities and social value:

F1: I’ve been thinking I should put more value in working out than I should instead of studying
which I won’t do, but I was saying to my sister, [name], we would probably get better
husbands “cause the giris that are smart from our ward and have educations, I don’t think
they married as well, all of them. Some of them did, but the two girls that were beautiful
and came out here, got amazing husbands. And that, [ think stinks. I just think that stinks,
‘cause guys will always, my husband, I want to care about the fact that I want a huge
education . . . .

Resolving Conflict: A Basic Solutiorn for a Complex Issue—Religiosity Strategies

While all the females viewed this issue as highly complex with no simple answers and admitted that
they still struggle frequently with this issue, their defense was again founded in religious strategies. These
individuals seemed to find strength and confidence in simple daily habits such as personal prayer and
individual scripture reading. They explained that these habits helped them “maintain a perspective on what’s
important in life,” and helped to diminish the monumental feelings of inadequacy they felt from upward and
downward comparisons with the media. They added that “staying close to the gospel” helped them to “feel
the spirit™ more often, which helped them feel more confident and secure. Furthermore, they said that
incorporating an “attitude of gratitude” by “counting their blessings” helped themn be more positive and more
appreciative of what they do have in this life, physically or otherwise. All of these strategies of religiosity,

they say, helped provide them with an overall feeling of increased peace in their lives, as seen in the following

triad exchange:
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Fl;

F1:

F3:

F3:

I never have [resolved this conflict]. And people will, you know, like tell you—I, I've
thought about it and thought about it how do you resolve it and not let it affect you every
day. Cause it can, like, really affect you. It can make you in a bad mood. It can make you
just feel upset about it and people wiil be like, ‘Oh, well, pray more,” or whatever. To me,
it is getting closer to the gospel helps me the most, but I don’t know how to resolve it. . .
. [D}oing the simple things like reading your scriptures [can heip]; like taking that time to
sit and put yourself in the proper perspective again.

Yeah, you have to take a step back.

Take a step back and be like, “Hello,” ook at yourself and what is truly important; read
your scriptures, stay close to the spirit and that will help you. Heavenly Father will help
you and wiil help you get over that. I think it will be my lifelong struggle, I do.

Like, the hymn, ‘Count Your Many Blessings, © you know, like that is such, it’s such like

a powerful thing ‘cause if you really do, if you take a step back and be like, OK, I have hair,
like some of it, like you just go to the basics. Like so many people don’t have hair or you
know what I mean? Like I don’t have like, like I was telling F2 I had this dream that I lost,
that my little sister lost like her arms and her leg in a car accident. And it was so traumatic
for me and like, but now I st sit back and it’s like, ‘OK, I have two arms, two legs, ten
fingers, you know, it’s like I look at like that, just the very basic . . . I have both eyes that
work,” and then all of a sudden I’m like, “Wow, I am pretty,” like, you know what I mean?
Yeah, just [being grateful for] the kttle things, then I find that I, that ‘Oh, 1t’s not that bad,
I’'m not that ugly,’ it’s just, you know what I mean? (All: laughing)

Yeah, that’s exactly what my mom always says if I’m like, ‘Mom,” I’m just complaining
about being fat or whatever, my mom will be like, “You have two working legs,” you know,
“Your body works, you know, you’re mind works.” And so I totaily think about that ail the
time. Like it’s so how ungrateful of me to be sitfing here complaming about myself when

I have a perfectly normal body that works. And that’s healthy.
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F1:

F3:

And how hard it must be like us complaining about ourselves. It’s almost as bad as
complaining about other people. I mean it’s a bad thing to sit and complain about this
wonderful thing that Heavenly Father sends us.

It’s almost like someone’s given you a gift, and you’re like, ‘“Wow,” and say, ‘It’s not very
cute’ and, ‘Let’s spend a little more time on it next time.” ( All: laughing.) That’s really
how it is, you know, “cause that’s like how it is. He has given us this wonderful thing and
then we’re, you know, ‘It’s a little too short, why are my legs so chunky at the top?” We're

pretty picky when we were just given this like gift, you know?

Addttionally, F9 says that understanding how the print media, for instance, manipulate photographic

images of models by air brushing and with computer technology has helped her maintain a healthier

perspective regarding this conflict:

F9:

SF:

F9-

[Tlt’s kind of like if T tell myself, “Oh, [this model’s} really not like that,” then it makes me

feel better . . . .

Yeah, yeah, because if you didn’t know that, I mean, if you didn’t know that, how do you

think you would feel?

Then I would totally feel the same way the girls are out there. I’d totally feel like, ‘Oh,
nobody’s going to like me because I don’t look like that,” or whatever. When in reality, it’s
just a stupid magazine. Like, it’s just ridiculous how magazines and TV shows control

people’s lives; whereas, we should be controlling those.

Male Perspectives on Females’ Conflict with Body Ima

Discussion about body image conflict arose unprobed in both female triads as well as in the female

individual interviews. While the author hadn’t intended to focus so heavily on this issue, she aliowed the

discussion in all the settings since it seemed to be taking on a life of its own, and since one young woman

mentioned that men sometimes suffer from the “Adonis complex.” Additionally, having read several studies

about how objectification of both females and males has been increasing in the media (Reichert at. al, 1999},

(

1ough still three times more prevalent for women than for men according to some studies), the author chose
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to explore this issue with the males-—from their own perspectives of how the media portray men as well as
haow the women viewed this issue—to see if perhaps the body image conflict could exist in some form among
them as well.

The findings were quite the contrary. The only conflict the men seemed to have regarding this issue
was understanding how this type of conflict could even exist. They instead approached this issue from a much
more confident and secure perspective than the women. For instance, they recognized that perhaps they didn’t
have “the perfect body™ etther, but they added that they could have that body if they were willing to spend the
time and make the sacrifices necessary to attain it——they simply chose not to use their time like that.
Furthermaore, they stated that the females could likewise attain the results they desired if they would stop
“sitting around and talking about it” but rather spend their time “working at it,” assuming that the females
were not making efforts. Unlike the females, there was not a tone of fear about the issue—fear that they
might not be able to achieve perfect looks, and if they didn’t, they would not be accepted socially. The male
participants seemed to have an easier time accepting themselves more realistically and feeling at peace with
that, raising questions about how females are valued in society, how those values are communicated to them,
and how they feel and act in response to those issues.

Additionally, while the female participants seemed to be preoccupied with conflicts regarding
appearance and perfection as they relate to media and fame, the males seemed to more preoccupied with what
mediated characters actually did or said within a plot. While some males appreciated “seeing how they act”
or “hearing their words in relation to a story,” other male parttcipants engaged in lighthearted fantasies about
achieving extraordinary physical feats. Interestingly, both the male and female perspectives commonly
acknowledged the artificial aspect of Hollywood and mediated images, yet they were expressed in different
ways. And though both viewpoints seemed to be physical—and even emotional—-in nature, the males’ action
fantasies did not appear to be as much of a value conflict as a preoccupation or media interest that 1llustrated
how they read and interpret certain media texts regarding fame. The following triad discussion about the

females’ struggle with body image in relation to fame and the media illustrate how the males view this issue

quite differently. This difference is also manifested through their expressions about their preoccupation with
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action and adventure mediated characters as opposed to specific body images. Again, this difference

emphasizes how members of a common subculture can view media issues in dramatically different ways:

MI11:

Miz2:

M11:

I think that [the body image issue] is totally girlst (Laughing) . . . I would love to, you
know, sure if T had an option just to be like extremely ripped or something, maybe a body
builder or something, but I don’t care enough to . . . I thought it was funny, 1 was talking
to some of my friends last semester, and they (it’s a girl apartment), and they have like this
magazine with almost naked women, and . . . [ was like, “What do you guys have this for?
Is this like some lesbian thing or whatever?’ I was making fun of them for it (laughing).
And they were just like looking at these super skinny girls, and most of them were just, they
were all like wearing either see through stuff or inappropriate and most of them wer¢ pretty
ugly and weird hair styles and like intentionally darkened eyes and like . . . and a lot of
them were really weird. Some of them were definitely pretty, but they just sat there, ‘Oh,
yeah, ‘cause it’s just cool to look at it and like they think how cool it would be to look like
that’ and stuff. It wasn’t just them, 1t’s like everyone in there like, and then I asked this
girl . . . and she’s like, ‘Yeah, it looks so stupid.” And she asked one of the girls, and she
gives likes the exact same answer. And it’s Iike, they just like seeing these skinny girls and
are like, ‘Oh, I*d be so cool if I had that stomach,” or if I had legs like that.” And I think,
‘You guys are dumb!’ . . . I don’t understand the complexity a lot of giris seem to have
when it is caused by the media and stuff.

It’s once again about devoting your whole life to something, whereas you can spend your

time doing a ot of things that you would rather do. Plus, for me there are a lot of other

things that are more important than to sit there and building up your body. You could be
studying and furthering your mind, you know?

I think girls are so stupid to look at it that way because then you know they want the really

good guys, and do they want people to like them for their body or that’s iike what they seem

to be saying. It’s just all messed up and warped. And then they are all ‘Oh yeah, she is so
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M10:

MI12:

MIl1:

MI2:

M11:

pretty,” but I don’t know why they talk about that because like, that is not going to do
anything. Like you can’t make yourself prettier just by talking about it or anything. I don’t
think guys have that problem, or at least like me, I can’t tell if an actor is handsome or
something.

I agree a lot with like looks and everything, but like, Steven Segal. . . . I did martial arts
for a long time, and like, I like Jackie Chan and stuff like that, but the movies are, you
know, they’re movies and everything like that. But those peopie they actually do that stuff,
and so people that are like actually, not more like with the looks and stuff but like the skills
and stuff, like, I wish I could do stuff like that.

Yeah, not just wanting to look like someone like girls, ‘Oh, I want to ook like that!’

I don’t know, I think more from my experience was just definitely limited (M12: laughing)
but, I think the girls do what they say, ‘Oh, guys like it,” but I swe:;lr, it’s mostly to tmpress
other girls is what it seems like to me. Mostly to impress girls than to impress guys, but
the guys know the fact that they are just trying to impress the other girls to like beat them
out. That’s a lot of how it appears to me. I even have some girls who tell me that.

I think that a lot of the girls that like aren’t the, you know, the hottest, cutest girls have the
best personalities. ‘Cause a lot of them, I really don’t like to stereotype, but from my
experience a iot of the ones that are really cute seems like they know it, and they act like
it, and a lot of times they act like they are too good.

It’s just like they have that power or something like that.

As stated, instead of seeking “power” through physical appearance, the males spoke in terms of

seeking power—aor at least fantasizing about it—through action/adventure film and TV characters and

mediated celebrities, again, acknowledging both the real and artificial nature of these characters, yet still

aspiring to emulate them in behavior rather than appearance: -

Ml1:

It would be cool to be able to do all that, like I realized how incredibly fake it is, . . . like

The Mummy, | hated the sequel, but like the first one, you really just go in and see all that
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MI12:

MI11:

MI12:

Mi1:

M12:

Mlt:
MI12:

Mil1:

stuff like that’d be cool, but it’s totaily fake.

Yeah, I think that a lot of the skills that they portray on movies, TV or whatnot are like a
lot of times are things that you wish to apply to you, but then like a lot of times also on TV
I think once again I think it’s a hyperbole, I think they like they do exhibit talents and
things, but I think they do it in some exaggerated mode, sometimes.

Well, like everything that James Bond does is totally fake.

Yeah, exactly. But then again, like if you look at something like Jackie Chan, I mean, you
can’t computer animate like that. He’s doing what he’s doing, and it’s real.

Yeah, | admire that he does like he does all his stunts, which is very rare.

Yeah, that’s really cool. You got to think that’s hard to do all those stunts. He has been
known to like hurt himself once in a while.

He’s a horrible actor, I think, but I don’t know (All: laughing).

I don’t care though just ‘cause it’s impressive to waich him.

Yeah, you don’t go to movies just to watch the acting.

VALUE CONFLICT: Pressure to be Perfect—Perpetuated by the Media

Stemming from the body image conflict discussions, another gender-related issue that emerged

among the females was the pressure on LDS women to be perfect—not just physically, but in every

way—inteliectually, emotionally, spiritually, and socially as well. Participants clearly articulated that not only

do they compare themselves with other LDS women who seem “perfect,” buf this pressure is aggravated by

the media—“tempting” them with conflicting voices and perspectives regarding their priorities and pressuring

them with superhuman life expectations. The consequence, as seen by these participants, included depression

as well as apathy—a loss of hope—and thus, the desire to carry on or even attempt something in life, because

they felt like they could not “do it alt” perfectly, as expressed in the following triad discussion:

Ft:

OK, I heard that one of the highest depression rates is among LDS women—{p]robably the
majority in Utah. I don’t know, I don’t know the statistics, but probably ‘cause Utah has

more of a Mormon culture, and I can definitely see how the media has influenced that
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F3:

because . . . LDS women they do have a lot a pressure. They need to have children, and
then still they fecl that they . . . and that this is what usually impacted by the media, if they
see these hausewives on television who look great, and their kids are so happy and always
look cute, and their husband comes home, the house is clean, and that is hard when you
have six kids, and you know, you are trying to be a wonderful mother. And so I think it’s
totally impacted LIDS women in the Church . . . trying to be everybody and everything. .
. . [W]omen try to do everything now days, and I think sometimes the other things that are
more important suffer, and a lot of women work in the Church, and you can’t judge that
‘cause some people have circumstances, and 'm a woman that I love—I am going to
probably want to be a lawyer or be a prqfessor of history or whatever. And I'll, some
circumstances are different. So, you can’t judge tt, but I think sometimes they shouldn®t
be working, and they are, and that’s influenced by the media. It makes it so appealing and
powerful like Alfy McBeal, once again. . . . {T|he Church is wonderful with how they {reat
their women. And I think that as a woman in the Church 1t’s a wonderful experience. But
sometimes {the media] distort{s] like, maybe make[s] us feel like we can’t hold the
priesthood, or things you hear on the media. And if you know the gospel you are fine. But
[ think they can distort woman, and there’s people that probably go inactive because of it.
Y ou know, because the feminists and what they believe is powerful, and they can make us
feel like, “Well, they’re not letting me do this, and don’t you realize this and,” you know?
Well, a lot of times you get like, I know I feel like the Church is hard because we’re not
expected to do so much, but like, sometimes you feel, I don’t know, what’s the word, just
like that you are not, you are so far from where you shouild be. Like everyone just seems,
like when you go to church, and you see everyone and their kids and they are happy, and
they are just so righteous and you are just like, ‘Oh my gosh, I’ . . . and then it’s like, looks
so easy to just take the other way. Like how they, people in Hollywood [the path they] have

taken, and like it’s just so easy, so you just get so overwhelmed. And then that just adds
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SE:

F3;

to it.
So, overwhelmed like you will never be able to measure up?
Yeah, and so why, yeah, it influences me. . . . Friends, they have a great time 1n life, and

they don’t have this like. . . they are not involved in this religion so maybe it’s not . . . it

like makes me think twice [about my values] which is so bad. That’s when I really have

to be hike, “‘OK, what am I?’

Totally. I think that I do that a lot. Like, they’re fine. Like if I’m depressed or something
you go to church and see everyone ts happy and doing well and they’re bearing their
testimony, and they are so grounded, and they know it without a doubt, and then I just
doubt myself. And then I come home and watch Friends, or whatever, and then just feel

even worse. And so, yeah.

Resolving Conflict: Striving to Maintain Proper Priorities

The triads and one-on-one interviews produced no evidence of how the females resolved this conflict.

However, in subsequent member checks, one informant explained how “choosing your batties” and “being

at peace with your prtorities” can help resolve this conflict and help women feel better about themselves and

less swayed by mediated opinions and examples. Like many of these young women, they sought resolutions

to their individual value conflicts not only through religious strategies but also through the examples of their

ovwn mothers:

Fl1:

You have to keep your priorities straight. Like, my mom is totally secure with her role as
a wife and a mother. She has raised a family of great kids who are successful and who love
her, and she is at peace with that. So someone elsc could come along and try to tell her that

she’s missing out on something else in life, and 1t wouldn’t even faze her. . . . Also, it’s

important to remember that the gospel has nothing to do with being perfect. We are saved
by grace. And it’s like if we try to become perfect all on our own, then it’s like we’re not
accepting the Savior. Because it’s only through him that we can become perfect. (Member

check quote)
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VALUE CONFLICT: Idol Worship and Celebrity Emulation—Guilty Pleasures for Women, Pure
Entertainment for Men

Most participants felt that various celebrities, TV shows, and/or music were not in accordance with
gospel ideals, but they enjoyed consuming them anyway because they were “fun,” “entertaining™ or “trendy.”
However, what was revealing was only the young women felt guiity about participating. While the young
men felt that they could “separate characters and entertainment from reality,” females experienced internal
conflicts—from these mediated experiences that featured famous people whom they admired. They indicated
that the more they incorporated these mediated elements into their lives, the more acceptable some of their

behaviors seemed. Thus, they consider these celebrities, shows, and/or music to sometimes be “trials” or

“temptations,” because the more they watched them individually, the more they revered them and wanted to
be like them. This gender difference suggests diversity in the way LDS males and females process media
messages and attach value judgements as well as personal connections and behaviors to those messages,
resulting in the presence or the absence of guilt.
Some examples were clear cases of parasocial relationships (Baudrillard, 1983, Rubin and McHugh,
1987) as several participants confessed to forgetting that actors were not really their characters, and that their
characters were not actually real. Other behaviors and perspeciives exemplified social learning theory
(Bandura, 1964) primarily via appearance awareness for women and action trends for the men. S$tili, the
“temptation” toward “idol wotship” seemed to cause some level of internal dissonance, guilt, confusion, and
ultimately a value conflict within the participants if the mediated bebavior—or behavior of the actual
celebrity—was not in line with gospe! principles and standards. Overall, this value conflict—as illustrated
in the following triad discussion about ido! worship—addresses the research questions concerning (RQ7) the
positive and negative uses of fame in their lives, (RQ8) what LLDS youth are learning and emulating from
those who are famous, and (RQ4) how do they tie religiosity into those conversations about fame.
F1: I think it’s difficult ‘cause you go to the movie theaters, and like there are certain actresses
I look up to like Audrey Hepburn, I already mentioned her, she’s amazing; she’s done

amazing things with her life. She used her talent to reach out and help others. And many
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actors do that and actresses, but we tend to want to idolize them. And you have your two
sides, your logical side or and when you think about things logically and then your side that
is influenced dramaticalty by the media. Like I’li go to the movie, and say Gwyneth
Paltrow is in it, and I’1] just think she is the awesomest person and . . ., she is so amazing,
and you wish you could meet her and if you met her, and you know, but they’re nothing like
that, but you look at them like they have done like. . . The Grammy Awards are huge, and
you think really, that’s really great that they’ve done all that stuff, and the acting is
awesome, and I really look up to it ‘cause there is a bunch of bad actors out there, you
know, you see Keanau Reeves, and you start appreciating good actors and acting is a
wonderful talent, but it shouldn’t be idolized the way it is like they have done some
amazing thing. But we do, and like Jennifer Anniston, I complained about her, but I love
her, I think she is (laughing) so fon. And I look at her hair styles, and ali I think, ‘OK,

that’s what’s in.” You know, and you look at her clothes, and you say, ‘That’s what’s in,’

and it makes you—it’s tempting, it’s very tempting, and it totally does tempt you.

F3:  SeeI'm bad because I like—I'll see that and like I sometimes my logical side doesn’t like
come into play. I think it’s just— well, we just like her. Like really, I’'m glad when I’m
shopping I do think, “Would she wear that?,” but it does, yeah.

Fi: Well, it does, yeah. ‘Cause she is, what’s in . . . . ‘cause she’s Friends, the top show,
what’s in style, she’s going to be wearing it.

Some participants viewed these celebrities as “bigger than iife” that helped them escape from the

mundaneness of their own lives, and that they often feel a part of the mediateﬂ SCEnarios:

F1: It is like you see them as superhuman. . . . and movies can effect you OK, books, movies,
it’s also the fact that they did movies. You watch them, they take you out of your normal
life.

F3: Well, I feel like I am part of Friends. Like I think it’s like Rachael, Phoebe and F3. Right?

Like I watch every single, like 6:00 and 10:00 every day, and like the 7:00 one on
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F3:

F1:

F3:

F1:

Thursday. And like I tape them, and it’s pathetic! But like really I feel like I am part of
it. And then when you watch E.R. you feel like you are . . .

Yeah, you are like Green . ..

Yeah, I thought Green was going to die yesterday. I for some reason got this intuition and
me and my friend are like holding each other’s hands like it’s real. And it’s because it’s
a story. And stories are so fun. And they are not, like I am reading Harry Potter, like if
I met him, like he’s real, but yeah, yeah, and it’s not a bad thing. It is not a bad thing that
we love these characters, but you have to, it’s not reality. It’s notreal! OK, Harry Polter
is not real, no matter how much I want it to be, it feels real. Especially movies, ‘cause
books, you are reading a book, you have to imagine. But movies, it 1s right there, and
seems so real.

Yeah, and you don’t have to read anything, you just sit there,

It took me so long to realize that there were no Spocks and there were no Cling-ons. That
Cling-ons were not real. (All: laughing) “‘Cause I was a Trekie for so long. (F2: I was too!)
You’re so much like a Cling-on, and your Cling-ons are not real, there is no such thing!

This becomes part of your culture.

Often the participants explained how they would get “completely lost” in a story and forget that the

actors aren’t actually the characters:

E3:

‘Cause you feel ke when you, whenever I watch like a movie and say like Sandra

Bullock’s in it, you know, I like always forget that she is playing a character, and she is not

- playing like herself, and so like I feel like, like it’s weird because you see them on whatever

they’re doing and so you're like, ‘Oh, that’s how they are.” And like you kind of think
they’re like that, but then you see them in other things that are like in real life, and they are
not at all like that, and so you just kinda want to know what they are really like. But, that

makes me curious, it’s like what are they really like.

These same participants explained how seeing celebrities wear certain “immodest™ clothes tempt
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them to act against their values, illustrating the internal struggle these young women often experience even
in simple things:
F3: I do like [Britney Spears], like, and I hate that, and I'm frustrated with myself because of
that, you know, I don’t know. It’s wrong.
SF: Because you don’t agree with her values?
F3: Yeah, and she just does such a disservice to all these poor little girls like me, who are just

already struggling and then she adds to it. . . . Just coming across as the outfits she wears

are just so dang imnnodest, and then I just think, ‘Oh, the outfit’s cute. Well, I want a shirt
like that.” And so I'll wear that, and what really it’s not and it’s hard because I think she
ts so cute and so talented and can dance and can sing and is funny and just, I don’t know,
it*s hard.

ResolvingConflict: Young Women Justify Behavior, Live with Conflict, or Avoid Artist Altogether;
Young Men Avoid Conflict by Embracing the Message but not the Messenger

Some of the young women justified or overlooked the behavior of their artists of choice in exchange
for more wholehearted musical enjoyment, pardoning the performers in the spirit of “no one’s perfect,” or that
they’re “thinking about the music,” for instance, “not the person.” However, as in the earlier example of
Dennis Rodman, most females were rather conflicted with the notion that they enjoyed something that they
knew was “bad.” Thus, their resolution was to either continue in their “guilty pleasures™ and just live with
the conflict, or as the participant below explained, “avoid the artist completely” in exchange for more internal
integrity:

F1: I can’t eveﬁ watch Richard Gere anymore. I used to love him, but after I read and heard
some [negative] things about him, I can’t even watch him, because I’'m thinking about all
those things that he did. Same with Tom Cruise. 1 find it really difficult to separate the
actor from their character, so I just avoid them altogether. (Member check quote)

As previously indicated, the young men explained that they did not experience conflict with this

vahue, because they felt that they had the ability to separate the art from the artist. M4 based his awareness
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of the issue on religious or moral foundations. Buf in order to cope with the chasm between supporting “great

music” for instance, created by a “not-so-great musician,” he simply separated the dissonance into two

categories—the art and the artist—allowing himself to embrace the message but not the messenger. This

conflict resolution strategy is an example of how these the males are capable of welcoming certain aspects of

fame into their lives and rejecting others, responding to the research questions about (RQ7) the positive and

negative uses of fame in their lives as well as (RQ8) what LDS youth are learning and emulating from those

who are famous.

M4:

[Tlhe ieader of the Beach Boys, his name is Brian Wilson. There’s this music that not
many people really know about, and it’s really classicai based type of music, but within a
sort of a popular music context, and it, in some of the things that he did with harmonies and
um, and uh, instrumentationalize or just, I mean, music today doesn’t even touch it, even
though the recordings are ten times more clean or whatever. [A]s a personal, personal man,
|Brian Wilson] went through many years of drug use and had a hard time, [and} he is deaf
in one ear, but yet he can, he has perfect pitch, and he can create waterfalls of sound . . ..
[But] it’s really hard to love somebody like that, because I think coming from my moral
background, it’s tough to look beyond it, but I think that I have, really by just thinking
about the music quite a bit. But as a person, I mean he shows a lot of love to his family
now, and he shows a lot of personal traits that I think are very admirabie now, but I think
that if you focus on his music, I think you will be alright. . . . I had to sort of separate the
social from the musical, whatever, I wouldn’t call it that, I would . . . familial from the

musical, so I had to separate some things with that, but I think he is just a genius.

Friends vs The Simpsons: A Gendered Approach

While this value conflict again, heralds the idea that there is a wide diversity of talk about fame

within the LDS youth subculture, it was thus interesting to observe the two different gendered approaches

regarding the selected TV sitcoms the two communities most commonly chose to illustrate their feelings and

examples. The program selection itself seemed to be gendered as the females most frequently chose
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Friends—a sitcom that focuses primarily on human connections—to explain what they liked and disliked

about fame and Hollywood, and to describe the value conflicts which often encompassed various character

traits of the actors and/or characters of the show (see prior VALUE CONFLICTS for more detailed dialogue
about Friends), and the male community most frequently chose The Simpsorns—a satirical illustration of
life—as their preferred television show, describing it more as “an escape” from everyday life or valuing it for
its “random humor.”

The females seemed to personalize Friends more than the males personalized The Simpsons. For
instance, as F3 explained, she felt like “one of them—Phoebe, Rachel, and F3" as she watched the show nearly
a dozen times a week. F1 cited various examples of body image and moral issues as she watched Friends,
explaining her personal conflict with enjoying the show for its humor, but recognizing that these characters
and/or people were not who she should want to idealize. Most women indicated that it was fun to be able to
identify with their single and “happy lives”-—morals aside—and to observe and emulate the characters’
fashion trends, individual hairstyles, and physical appearances.

The males, however, seemed to be able to disconnect themselves more than the females as they
watched The Simpsons. While they acknowledged being able “to relate” to certain instances or episodes in
the show which contributed to tts humor, they satd they enjoyed it “purely for entertainment” despite the fact
that many of the plot lines and character exampies illustrate ideals that are contrary to the “family values” that
were so often talked about and idealized by these male participants. They continually discussed the

importance of “a stable family” particuiarly a solid “father figure” in today’s world, yet were particularly

enamored with Homer Simpson—the very antithesis of what they said they wanted to be.

The intriguing patt of this aspect of the discussion was that both the males and the females seemed
to acknowledge the gap in morals, ethics, or ideals between their religtous ideals and the ideals of their
favorite TV shows, but the females seemed to personalize it more and felt conflicted over it, whereas the males
seemed to distance themselves from any conflict or guilt about it whatsoever, taking the show at face value,
and enjoying it for “pure entertainment” purposes. This difference exhibited by the two gendered approaches

suggest that though part of a common L.DS subculture, both genders read and even emotionalize media texts
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quite differently—yet they are generaliy unified within their own genders.

The Simpsons: A Male Bonding Escape

As stated, The Simpsons seemed to provide a creative outlet or escape from the participants’ everyday
reality, taking them to places they wouldn’t dare go in real life—with Homer Simpson leading the way. This
big-hearted-yet dysfunctional dad seemed to amuse the male participants as he lead these young men to a land
of stupidity, disrespect, irresponsibility, and self-indulgence—a humorous mediated retreat that ironically
allowed them to experience what they would never actually choose to become. When asked what they liked
best about The Simpsons, some responded with “stupid humor,” “randomness,” and “the jokes that my brother
and I get that no one else in the room will get.” They described it as “a guy thing, “cause girls don’t like it,”

and as “a hyperbole” that while it “portrays real life,” it exaggerates it, so 1t’s easy to tell the difference

between reality and fantasy. They also said that watching The Simpsons makes them feel “successful” in their
own lives, suggesting perhaps, a downward comparison trend.

The following triad discussion details a group analysis of this TV sitcom that boils down to character
association—or disassociation with the various members of The Simpsons clan. Again, the data suggests that
these young men enjoy this show so much because it allows them to vicariously experience scenarios they
would never actually pursue—or that society would not allow them to pursue—in real life:

M5:  It’s all about Homer.

M4:  Yeah, I like the comic book guys, ‘cause I had a friend in high school who was very

sarcastic and his sense of wit was exactly like his.

Mé6: I think The Simpsons has like a character to portray like different personalities, every day
one can identify with you, so maybe even subconsciously we find ourselves clicking with
the show because we can relate to it m some way or another. They are so general that most
people can relate, except for girls, which we don’t know why. (All: laughing) . . . I think
Homer’s randomness sometimes, because I am a pretty random guy too, and you know . .
. I remember when he goes to events and stuff and he usually has a little pennant and the

thing 1s that pennants usually have the proper name of whatever the thing is, Iike if 1t is a
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Mé6:

M3:

Mé:

M4:

M5

M4:

basketball game they ‘re going to have the name of the team there on the pennant. Instead
he has ‘Team.” So, it’s like—and one time he tried to break into the school, the principal
stopped and says, *Are you a student here?” And he says, ‘I think tf is most certain that I
am! Go School!” And he has a little thing that has ‘School’ on it. So, it is just so, that’s
the randomness. It 13 just the, it catches you off guard, and it is beautiful.

Homer gets away with like things that you know, you only wish you could do, and so |
think of other times you know, he lives thg other life that a lot of guys wish they had. You
know, where Homer lies is sitting in a nuclear power plant and just eating donuts. (All:
laughing)

I love the way he 1s just so stupid. And how he just has this rage that comes into him every
now and again, and he’ll just be like, “Why you little . . .” and then he is choking his son
and all, and he is just so stupid, and it’s just so funny (laughing). He has always got
something that he is upset about that he is like, these guys are really . . . Fianders or
whatever it 1s, he has always got something in the back of his mind that he is really ticked
off at and he 1s going to voice it if he has to.

It 1s just that The Simpsons is defimitely a portrayal of real life, and I think that most people
who watch it enjoy it and realize that, so I don’t think you can have like a Homer in real
life or any of those characters in real life explicitly, but I think it’s ltke an ideal—I don’t
know fun, comical ideal for us.

I thmk 1t 1s like a sort of Fantasia for comedy. Maybe because it 1s also a different comedic
styles that go on, I mean it’s just um-—

They got like the grounds keeper, Willy, who's got a real thick Irish or Scottish accent, and
he is always getting to mop up work or what not, and he’ll make comments in his accent
which is really funny. And so, just like that or just anything, Bart’s a real funny character,
too, because he is always getting info trouble and uh—

And he has always remained 10 vears old for the past 10 years.
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M5:  And then they have grandpa who is old and senile, and can’t do anything by himself so he
is a funny character, just like everybody.
M4:  Yeah, but I think there is an empathy with the humanism of the show, but we realize that
it’s fake and it is not real, so we can lavgh at that,
Meé: I mean, like some of the things that happen, if they would have been real life, you know,
most people would probably find them pretty atrocious. (M3: Yeah! I agree with that) But
I think that most people who watch the show can enjoy it and can identify that this is you
know, a comedy and not something meant to be followed.
M3: And if Homer was a real dad, I don’t know, he just would be the horrible dad.
Mé: [But]j I don’t think the show would detract from our, our, our vision of our own families or
anything.
M4:  It’s pure entertainment is what it is, it’s not like the Full House living models (All:
laughing).
Resolving Conflict: “Pure Entertainment” Perspective
As with other conflicts, the males seemed to believe that they could effectively distinguish between
entertainment and reality in shows such as The Simpsons. They explained that they would never dream of
actually becoming Homer, but it gave them great pleasure to watch him in action. As stated above, one
patticipant described the show—as well as much of the media—as “a hyperbole” or an exaggerated depiction
of life. Therefore, he explained, that he could watch it and enjoy it for “pure entertainment sake” without it
actually affecting who he became. Another participant explained that in terms of celebrity, the characters on
The Simpsons are just that—characters, not “real celebrities.” Thus, he didn’t see himself in a fan role, per
se, but more just enjoying various characters in a show. Another male participant justified this behaviar by
leaning on institutional judgment saying, “It’s not like the General Authorities have come out and said that
[Homer Simpson} is a bad role model.” As a group, they also again, revisited the foundation of a “solid
family upbringing” and how that came into play in reconciling this media choice that is inconsistent with

their ultimate goals of being a functional father and husband. They also incorporated family upbringing as

100



a source of strength in combating these potential media dangers by being able to recognize the difference

between fantasy and reality. Ironically, however, one male participant explained that The Simpsons was

actually forbidden in his home growing up. These perspectives are illustrated in the following triad exchange:

M6:

M4:

M35:;

I think a lot to do with that is just how you are brought up and your family around you. I
see my sister as you know, led a successful life; she has made it all the way through on a
mission and through medical school. Now she is married with children and now, I see that
she has done it, and it makes me want to do i, too. SoI thmk everybody can relate on some
level to that just by their brother’s or sister’s or thetr parent’s {example], too. I think reality
sets a way better precedent than what the media can give me to you know, [build] a good
household, a good life, a good future that you envision, just because you know, you see it
happen in real life, whereas [in the media] they’re all nice and pretty.

I think that M6 really said #, ‘cause what your upbringing is, ‘cause um, that’s the basis
for your whole life and if you have a very bad upbringing you know 1t’s—and my parents
never really let me watch The Simpsons, cause when I was not allowed to watch The
Simpsons until I was about 14 (All: laughing and agreeing). . . . I think my parents just
didn’t want it. And I think they had to cut the cord sometime, but, no, I think that reatly
good parenting i1s what accounts for how we are today, that we can look into the future
today, well, not look into the future, but foresee the future as being a pretty good place.

I just agree, and just parenting your family in general. Like I said, my uncle and his family
and they’ve always lived real close to us, and we always have holidays, every holiday, and
anything that we ever do, you could just do with them and like vacation and stuff like that,

and they were good people, they are good people, my parents are good people, and it’s just

I guess that if you are surrounded by people that love you and actually generally care about

you, then you kind of gravitate and want to be like them.
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VALUE CONFLICT: Visual Media Temptations/Wasting Time on Unimportant Things

The primary value conflict among the males was expressed concern over mediated images or

entertainment that was not in line with gospel principies which was also associated with wasting time on

unimportant things. They viewed this pervasive information as a “temptation” that they had to approach with

cautionary discretion, wisdom, and constant self-monitoring. Various issues included such discussions as the

gase of coming in contact with inappropriate Internet images; increased number of films that contain higher

amounts of sexual content, bad language, or violence; and institutional religious strategies of not only how

to avoid the pitfalls of these temptations but how to define and recognize them in the first place. These issues

are evident in the following triad discussion:

M5:

I’m actually in one of the religion classes I am taking this semester 1s Teachings of the
Living Prophets. In which it tells that we read some 45 Conference talks by different
General Authorities . . . . I’m doing that right now, and there’s lots and lots and lots and
lots of talk about the media. And a lot of warning and a lot of just to stay away from the
big one [pornography] is there realiy hitting on computer a lot. And I guess that it just the
era came up on us so quickly that they really couldn’t set any guidelines the way it should
be, and they said it’s free, so then they have these people come on and just pervert it and
make it into some of the worse things that you can imagine on, and you can just get it
whenever you want if you are hooked up to the Internet. And you have to be a monitor to
yourself when you are on the Internet. You cannot, someone’s not gonna be like, except
for if you have parents and they’re like, “What are you looking at?” and stuff like that. But
I think with us in college here, um, you go int our room and shut the door and we can, you
know, whatever we want to see we can see, And so it’s like, I think it is like for a lot of
people it 15 so hard to be self-controllied to be in control of what you are actually looking at
and what you are doing. And uh, just I, media is such a big thing for all aspects of life. I
know Satan knows this and what a better way than to make the media into something that

isn’t good.
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Mé:

Well, they always have the cautionary talks about being weary of what is going on in the
media. 1 find that is very true, and what they are saying is pretty wise. Just because there
is a lot of fiith up there that you know, you really don’t benefit from seeing it not, if you
don’t have the morals there, if you don’t have the morals there’s still no point in seeing like
grotesque murders or rapes or things, because it detracts from humanism, because why
would people want to aspire to do that? But aside from that, in the last General Conference
there was I cannot remember exactly who it was, either [Eider] Ballard or [Elder] Oaks said
something about wasting too much time with little aim to do anything right. I notice that
sometimes I sit in front of the computer and waste hours and accomplish nothing. Yes, the
media does, I found that realiy true, that I do waste a iot of time now that I think of it, just
really accomplishing nothing, [ think that was pretty safe advise to, and um, yeah, just they
make you realize more important things in life I think, uh, you know, there’s bigger and

better things out there than just wasting time sometimes.,

Resolving Conflict: Following the Prophet and Church Leaders

Like the female participants, all male respondents incorporated religiosity strategies as defense

mechanisms against these value conflicts. These tactics also included strategies for safeguarding themselves

against specific visual media (Internet and films in particular) deemed potentially dangerous by the males.

The importance of and willingness to follow the prophet and Church leaders was reiterated over and over, and

it seemed to provide them with the strength and confidence that they could prevail against these pervasive

mediated temptations. They explained that “things like pornography aren’t specifically discussed in the

scriptures, but the prophet and General Authorities talk about it all the time” (member check quote). They

added that developing habits of “self-discipline” as seen in the prophet’s example, media literacy as cautioned

by other Church leaders, and the courage to “walk out” of an inappropriate movie or simply “turn off” a

television show that was not congruent with the teachings of the gospel helped them cope with these conflicts.

Additionally, like the females’ emphasis on the value of motherhood in relationship to incorporating positive

role models, the males brought up the significance of a solid “family upbringing” as a strategy when dealing
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with these types of trials. They also again emphasized the importance of a strong family in this day and age,

particularly a strong father to lead the family in a positive direction and help family members succeed in life.

M35, for instance, explamed how he tries to stay directed while on the Internet so he won’t get “into trouble:”

M35

Usually, I don’t like to surf the Web per se, just because that leads into trouble. 1f I get on
a computer, and I know what I want ta look up, and I know what I want to find I can do
that and then get off and then I’m done with it. And then with the TV something comes
up that is not good I don’t really particularly like to sit and watch, and yon just turn to a

different statton.

M4 gams strength from President Hinckley’s example of self-discipline when combating these types

of temptations:

M4:

Larry King was interviewing President Hinckley and asked him if, you know, ‘Temptation
is hard for you?” And he was like, ‘No.” And ‘How is it that you can overcome temptations
like the media or stuff?”” And President Hinckley said, ‘Self-discipline.” I think self-
discipline is a key, you know? Basically it is up to you, and nobody is ever going to watch
you or guide you all your life and the person that makes the choices and makes wise choices
is yourself. If everybody in this world had self-discipline, you know, one way or the other,

I think it would be a better, mare controlied place.

The iriad exchange below illustrates specific defense strategies incorporated by these males battling

the visual image conflict:

M12:
Ml11:
MI12:
Ml11:
M12:

Ml1:

[I] walk out [of movies]. M11 and I were watching—

We rented Medicine Man from the BYU Bookstore.

It’s crap!

Yeah, it’s PG-13, but like—

[t’s like an X-rated show, it’s PG-13—

It’s because they have another movie we watched, The Missiorn with Deniro, had a similar

thing, but that one was just PG, but it was because for the same reason, there were all of
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SE:

MI11:

M12:

Mill:

M12:

these native people that they could be totally topless, naked and everything, and it’s OK.
Like they are not real people or something.

Like the National Geographic sort of thing?

Yeah, exactly, like I guess in a sense it is definifely more appropriate for them to be topless
than you know one of us or something, because that’s their culture and so it is not wrong
for them but it is wrong to us though. So like if it was in their culture the movie would be
coming out like sure, rate it PG, because that is their every day thing and that’s part of their
society and they don’t do it in like a sexual way, but 1 think we associate nudity with sex,
like most of the time. And so for us, I don’t think it should be PG or PG-13, but there
another movie also like Sean Connery, (M12: Oh, yeah, he’s reaily good), and he is like the
producer and stuff and there were just tons of like that stuff and then 1 think there were two
‘F’-words in that, and we stopped for that, and it was really . . . I think actually think that
the rating system has got to be stricter since the “80s because like—

That movie was like in 1989 or something, and it was PG~13. We were appalled at what
they were showing. 1 mean, unbelievable.

The language is still bad, and sex was applied in most every PG-13 movie, but the nudity
was so0 bad; 1 didn’t see Tifanic, but as far as I know that was like the only PG-13 movie
that I have seen that’s had explicit nudity in it. But they’re still definitely wrong, yeah, so
I would rather walk out or just not see it. But I mean if I do see it, it’s not like, weli, 1 say
doesn’t change me, I guess I wouldn’t know, but you know, it’s not like I just go out and
do whatever, but I don’t think it’s right. But you definitely have to be well grounded in
what you knrow, first. Because Mormons, they usually know right from wrong, but some
peopie just follow what’s out there.

I think it’s just like, I think over the years they have gotten a little more Ienient with what
a PG-13 1s, ‘cause I like, a lot of PG-13 like a few years ago I don’t remember them having

like as many cuss words in them you know?

105



M11: It is like different things have changed.

M12: Imean it scemed iike a while ago you could watch a PG-13 movie, and maybe every once
in a while not see sex in it. Now, like every movie that’s PG-13 I mean, maybe even PG,
you can almost guarantee there is going to be sex in it, you know? And then there is going
to be violence for the most part, too, you know?

While these gendered approaches to favored prime-time sitcoms and value conflicts clearly polarized
the LDS male and female participants in terms of their value conflicts with mediated fame, it was interesting
to discover that both genders likewise incorporate unique religiosity strategies as they seek to resolve these
conflicts. While both genders were united in relying on religious guidance to resolve these conflicts, the
females most often spoke in terms of “staying close to the gospel” or “to the spirit” by “reading scriptures™
or “praying” regularly or by “being grateful” for one’s blessings. In contrast, the males spoke more frequently
of “following the prophet™ or “General Authorities” citing references from General Conference talks these
LDS Church leaders had delivered. Thus, this information has interesting ramifications regarding not only
how male and female LDS youth perhaps view the media differently, but how they incorporate gendered
approaches to religiosity—how they talk about it and how they incorporate specific practices into their
individual lives. -

CO CTIONS AB FAME AND MEDIA

Though a significant big effects tradition was assumed by these participants as previously mentioned,
very few expressed up-front that they were personally effected by the media with any significance. Their
comments were initially couched primarily 1n third-person effect. Further, these youth did not consider
themselves to be “fans” or people who adopted mediated role models. Yet deeper discussion and observation
revealed that those same individuals were in fact significantly influenced by the media in various ways, and
they did, in fact, exhibit some fan behavior including the acquisition of fame paraphanalia. This suggests that
the participants’ perceptions did not always match their habits, For instance, this participant confidently
stated up-front:

MS: Well, I don’t think [ have any media role models. Thinking when I was a kid, I can’t ever
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remember having any of anybody’s picture up on my wall that I really {admired], for any
sports or anything.

Yet later discussion and observation revealed that he did indeed have posters up on his
walls—posters of Curley from The Three Stooges, and the Philadelphia Eagles, specifically. He was also
wearing an Eagles’ hat during our discussion. Furthermore, it was revealed that he used his encounters with
famous celebrities in some ways as a mode of social clout among his friends. For instance, when asked why
he would choose to listen to a famous speaker over a non-famous speaker, he explained that he would prefer
a famous speaker “just because he is famous,” and so that he could have “a link” with someone who was
famaous. He said he enjoyed returning to his friends after a celebrity encounter and saying, “Guess who I just
saw?” and that the experience might cause his friends to think more highly of him. This behavior is a
significant contradiction to his earlier claim of not being a fan.

Another participant indicated that he “didn’t have much time for the media” as follows:

M6: No, no, I don’t watch the TV for a while now, just once in a while for fun. But that is
mainly a source of entertainment. I don’t have too much time for entertainment these days
in the source of media.

Yet he later shared with the group his affinity for The Simpsons, and how he has The Complete
Simpsons on CD which he watches pertodically on his computer along with viewing movies on his computer
as well. He seemed well-versed on the show in the discussion, providing several well-thought out analyses
of the show:

M6:  1think The Simpsons has like a character to portray like different personalities, every day
one can identify with you, so0 maybe even subconsciousiy we find ourselves clicking with
the show because we can relate to it in some way or another. They are so general that most
people can relate, except for girls, which we don’t know why. (Ali: laughing)

. . . I think Homer’s randomness sometimes, because [ am a pretty random guy too, and you
know, . . . Homer gets away with like things that you know, you only wish you could do,

and so I think of other times you know, he lives the other life that a lot of guys wish they
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had. You know, where Homer lies is sitting in a nuclear power plant and just eating
donuts. (All: laughing)

. . . I mean, like some of the things that happen, if they would have been rea!l life, you
know, most peopie would probably find them pretty atrocious. (M35: Yeah! I agree with
that.) But I think that most people who watch the show can enjoy it and can identify that
this is you know, a comedy and not something meant to be followed.

(See “The Simpsons: A Male Bonding Escape” or for more complete discussion.)

Additionally, this participant has a varied CD collection which he says he listens to regularly, and
added that his computer is his “gateway to the media” for entertainment, playing games, viewing movies, as
well as Internet research for school. This reality confradicts his earlier claim of the media not being a
significant part of his life.

Another participant saw herself as unaffected by the media, particularly TV, because her dad “turned
it off” for good nine years ago. For the same reason, she did not view herself as a fan in particular because
of her perceived detachment from the media. She does, however, currently watch TV quite regularily, read
various magazines, use a computer, play video games, listen to CDs and attend music concerts. She was also
very vocal about the value conflict regarding eating disorders, instigating the topic herself and then
correlating it directly to the media saying, “I think media is kind of depressing” because of “all these skinny
girls” which she says have a negative effect on her self-esteem because they’re “nothing like” her. Therefore,
she tries to “have nothing to do with the media” because she doesn’t feel represented.

Stiil, however, she demonstrated signs of being affected by the media with which she claims not to
afhiliate. For instance, during a triad discussion about magazine models, she adamantly said, “I hate them”
because their perfect physical standard perpetuated by the media “depresses people” and has “bad effects” on
the self-esteems of “all teenage girls.” She said that her favorite issue of People magazine was one that
featured “fat actresses” even though their reason for being fat (and thus being featured in the magazine) was
that they all had recently given birth to babies. She further expiained why she appreciates the Polynesian

culture so much because “you don’t feel so bad [about your body}” because “there’s tons of fat Polynesians.”
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F7:

It’s like cool-like, ‘Oh, you’ve gained some weight!’ It’s like a good thing. Like {in
Hawaii] it’s so funny, the Polynesians because, I mean, I'm a pig, so I like to eat. And they

eat until they can’t walk, and it’s so fun!

(See “VALUE CONFLICT: Body Image” section for more compete discussion.)

Furthermore, when topics interested F7 such as surfing, LDS athietes, or preferred musicians, she

suddenly became a more enthusiastic fan of sorts. She explained how she follows her favorite guitarist, Ben

Harper, for example, from one concert to the next, and has purchased merchandise such as sweatshirts with

his name on it, for instance. She explains other scenarios of actually meeting her “idols,” and admitting to

being somewhat star-struck:

F7:

[L]ike watching Surf View, it’s like, if I see him walking down the street I’d be like, ‘Yeah!
You’re Dan Why! You know, like, you’re awesome!” You know? ... It’s kind-of—it is,
it’s a fame thing. You’re just like, ‘You’re so and so!” And it goes—I don’t know. It’s all
like mtertwined in the same like, there’s like ulterior motives for like, ‘He’s famous, I want
to get to know him.” But then there’s also like because of who they are and it’s all—it’s
weird, but yeah, totally, like, in Hawaii, I’d be walking and I’d see some pro surfer and 1’d
be like, “You’re, you’re Chris Malloy!” You know? And he’s like, ‘Hey, how’s it going?’
And I was like, ‘Good.” And it was cool because he’s like, he was one of my favorite surfers
at the time. And I sat there and talked to him and he like started telling me like, ‘Oh, so
you're going to school? Stay in school!” You know? . . . And like, it was cool. And then he
was like, even more my favorite because not only is he an awesome surfer and I looked up
to him and like, met him because he was him, but then just talking to him and getting that
like, ch you know, he’s a real person, and he’s not just like, ‘Yeah, dude. Go surf. That’s
cool. Yeah, I surfed Tahitt last week, I’'m cool,” You know? He was like, ‘Oh!” and like,
showed an interest and showed that he was like, a real person, so that made him that more,
that much more of a real person and a person that 1 could be like, ‘Oh, he’s a good guy.

He’s got his feet on the ground.’
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Thus, F7 exemplifies how many of these young participants were either slow to admit their fandom

or they contradicted their initial claims of not being affected by the media during subsequent discussions and

interviews.

Likewise, the following participant said that she’s not all that “into” or “influenced” by the media,
yet she admits to enjoying TV shows like the long-running ‘teen drama, Beverly Hills 90210:

FY: Like, last ssmester, I mean, yeah, this is totally cheesy, but I would always come home and
be like, ‘Oh, 90210 is on!’ or something like that, you know? I"d totally get caught up in
that. But like I mean my roommates came home every day at 2:00 and they were watching
‘Days of OQur Lives.” And I’d sit there and I was just like, ‘This is ridicuious,’ iike it was
so annoying to watch because it was so dramatic and just pathetic. And my roommate is
obsessed with like Buffy and whatever, you know? Because it’s not realistic to me, and she
sits there and she goes, ‘It’s just as unrealistic as 90210, and I’m like, ‘You know, maybe
you're right,” but at least it’s not like vampires jumping out or whatever (laughing). But,
yeah, I totally—I totally get caught up in 90210 and stuff like that. But at the same time,
I mean, my life isn’t going to be changed by it. I’m not going to be affected if I don’t watch
it. It’s just something I do ‘cause I’m bored.

FO further acknowledges the value differences exhibited on this TV show and others, but says she
tries not to let them alter her own values. However, she does indicate some level of media effect (particularly
third-person) because although she says she would not think that these TV values are OK for herself, she says
that the way the plots are designed, they make these values seem OK for the characters. This, she says,
contributes to the demise of society such as “teen pregnancies” because the media makes these values seem
acceptable;

F9. [ honestly, I always think about {the value differences]. 1 always sit there and go, ‘It’s OK

for them because they don’t understand,’ or because they’re not members of the Church.
It’s just weird. It’s easy to look at TV-—you know people on TV, and one scene is they're

totally making out, and then the next scene is they’re waking up in bed together, and it’s
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SF:

FQ:

natural to watch it on TV. It’s natural to think, ‘Oh, you know, it’s acceptable.” But in
reality, I would never turn around and say, ‘Oh, well, they do it on TV so 1 can.’

OK, so you separate that {from your own values and behavior}?

Big time. 1 don’t really sit there and think, you know, ‘Oh, what they’re doing is wrong,’
though, which is really weird. It never affected me, because you’re constantly watching it.
Every episode it’s happening. . . . Every episode of anything, it’s always happening. People
are always sleeping together, you know, in every movie. You know, that’s the one thing we
learned about in yearbook also is that’s what the media does. You’ve got to have language;
you’ve got to have sex; and you’ve got to have entertainment. Those are the three main
things to get people. If a movie doesn’t contain those, people aren’t going to go see it. And
it’s so true, you know. That’s why people are like, ‘Ooh, a G-rated movie? No way,’
because it doesn’t have any of that; whereas, that’s—and that’s also why there’s so many
R-rated movies out in society today. And it inakes me sick because I’m like, ‘That’s not
fair.” And that’s a lot of the reason, too, why there’s so many teen pregnancies and all that
kind of stuff because everyone’s role models and everyone’s idols are out in the movies

doing it, whether they believe it or not for themselves. But you seem to think that because

they go to the movies, ‘They’re doing it, so I can, too.’

That most participants were slow to see themselves as fans or directly affected by the media in any

significant way suggests perhaps that they perceive being a fan as negative. As an active audience, perhaps

the idea of relinquishing control of their lives to the media almost to the point of becoming victim-like to

media domination is perhaps a passive role, and they are resistant to adapt or accept any association with it.

Non

teless, it was revealing to observe how most participants—once probed—eventually admitted to being

fans in some way and simultaneously saw fame as perhaps not such a bad thing afier all. (See “THE FINAL

ANALYSIS: FAME AND FANDOM PERSONALIZED” section for further details.)

Another notable contradiction was observed in the behaviors of F2 and F3. These two young women

went to great lengths to explain how they did not respect celebrities such as Britney Spears and the membets
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of the Friends cast as role models, because they did not project “high values and standards,” particularly in
“the way they dressed.” Tronically, however, during our one-on-one interviews, the girls showed up wearing
bikinis and explained that they typically do not “hang out” at the college dorm pool, because the rules dictate
that girls must wear one-piece bathing suits, They expiained how they opted, instead, to travel across town
in order to attend a public pool so that they can wear their two-piece bathing suits despite the fact that they
are considered to be “immodest™ according to university standards.

This conflict, again, underscores the evidence of the value conflicts that exist—in this case, among
the females. They desire to be “moral” and “modest,” and therefore they would not frequent any place where
their attire would be considered “immodest.” Yet they still desire to wear what they (as well as BYU)
consider to be “immodest dress,” so they simply choose to wear it in an environment where it would be more
socially and morally acceptable.

INAL ANALYSIS: FAME AND FANDOM PERSONALIZED

After much discussion about the many tenants of fame from a giobal to a local basts, religious and
secular conditions, personal and impersonal applications, the participants were mixed regarding the possibility
of being famous themselves. While most of these youth explained that they had experienced some level of
fame themselves on a local level (e.g., high school football star, student body officer, prom queen, local TV
show host, efc.), their opinions differed dramatically on the issue. For instance, some individuals who initially
distanced themselves from any connection with fame and media influence concluded by saying that “it would
be cool” to be famous—+to have the opportunity to “portray truth and goodness™ and to let “people know that
you're not trashy.” Others were “scared” by the prospects, fearful of the position in which it would place their
family regarding privacy issues and public demands. Still others vacillated with the notion saying that “it
would be hard to be famous,” but that they would “iry to stay humble™ and “do the same thing that the General
Authorities do.” Still others were adamant that they definitely did “not want to be famous” because of how‘
fame “corrupts and changes peopie” and how it seems to challenge family life, This variance of perspectives
again, exemplifies the diversity of talk about fame that exists among LDS youth, yet it ironically contradicts

their own universally accepted notion that “everyone wants to be famous.”

112



Regarding the issue of physical manifestations of fandom in homes, the Distant-Yet-Active
interpretive community was more united in this respect than with the value conflicts which showed evidence
of gender separation. While there was evidence of “fame garb” in terms of posters, photos, apparel, and other
vartous celebrity merchandise, the participants exhibited a more prominent display of family and religious
symbols in their bedrooms and homes. For instance, pictures of Jesus Christ and various LDS temples hung
in every home; Many photos of family and close friends were commonly displayed; Personal awards and
certificates of achievement were also exhibited which seemed to catch one’s initial focus, overshadowing any
fame paraphanalia that existed. For example, one participant indicated that these physical displays helped
remind her of her ﬁrimary goals in life:

F1: [These phatos are] pretty much all of my friends, and then 1 have a picture of the temple
and then all my best friends are everywhere, and I like this picture because it reminds me
of all my goals.

SF: The temple does?

Fl: Yes. ‘Cause this is my main goal to be able to be always worthy to go to the temple and
always preparing to go to the temple and the rest is really just family and friends, all if if,
I really don’t have any that are really, if 1 think about it, there is not iike a star I'm obsessed
over, you know.

Other symbols—though scarce—were more temporal and more fan-like in nature, such as F3's statue
of The Little Mermaid. She says that she keeps it up in her room because she “really loved that movie and
really likes that particular character.” Some adornments were more unspoken, like those found in F7's home,
which was plastered with magazine photos and posters of professional surfers, wake boarders, and snow
boarders. F8 says that she used to have similar photos up in her room, but she is trying to create a more
“mature” ambiance in her home. Therefore she has opted to adorn her classic French decor with things like
the Church’s Proclamation of the Family statement, a picture of Christ and The First Presidency, as well as

photos of family and friends.
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Other fame paraphanalia that was within sight during nonparticipant observation included examples

such as a People magazine lying on the floor next to the bed; posters of the actor, Jim Carey, the Philadelphia

Eagles, or Curley from The Three Stooges; sweatshirts of singer/guitarist, Ben Harper; Disney CDs of popular
theme park rides (such as “Sounds from the Haunted Mansion™ or “The Pirates of the Carribean); other
contemporary music;, and name-brand support such as Nike hats and Quicksiiver shirts that could be
associated with various celebrities. When asked about his life-size image of Jim Carey hanging on his wall,
one participant responded simply:
M11: Because [ worked in the theater, and I had tons of posters, and I thought it was funny.
SE: So it’s not necessartly like Jim Carey is your idol or anything--

Mil: Well, I think he 1s funny, and it was a funny expression.

igiosity—Central to the Lives of LLDS Youtl

These physical mantfestations of fame seemed to convey more of a shared interest i a hobby or sport
rather than any type of zealous 1doi worship on the part of the participants. In each participating home, it was
clear from visual observation, which was also reinforced by various in-depth discussions, that the main
priority in the hves of these young individuals was their religiosity as it applied to the events in their lives,
with a secondary focus on their interests, some which included elements of fame. This fan paraphanalia
symbolically spoke to the research questions concerning (RQ1) the relationship between fame and the
religiosity of LDS youth and (RQ2) how they resolve value conflicts that arise therein as well as (RQ9) how
they see the role of fame play out in the Church. These LDS youth based their perspectives about fame and
the media on their religious upbringing; they incorporated strategies of religiosity to resolve therr value
conflicts; and they implemented religious principles as a foundation for setting future goals. Though the
primary interpretive community split info gendered groups at times during this study as well as exhibiting
varying styles of talk about fame and media, it was firmly reunited in that each individual proved to be
striving for LDS religiosity to take precedence over and to temper the effects of fame and media in their

individual lives. (More on this in Conclusions chapter.)
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Conclusions

The purpose of this thesis was to explore the relationship between fame and religiosity of LDS youth
and how they define and reselve value conflicts therein. The study also intended to uncover themes about how
LDS youth define fame, how they talk about it, how they tie religiosity into those conversations, and whom
they consider famous and why. Additionally, the research sought to explore both the positive and negative
uses of fame in the lives of LDS youth, including what they are learning and emulating from those who are
famous, as well as how they see the role of fame playing out in the Church. Overall, the purpose of this study
was to provide a foundation of useful concepts about fame and LDS youth upon which additional research

could be conducted.

Discussion

Results of this study mdicate that LDS youth both embrace and reject various aspects of fame as it
relates to their lives. LDS religious fundarnentals lay the foundation upon which these youth establish their
ideals about fame and whom they choose as role models. When these ideals and religious values coilide with
the realities of mediated fame, internal conflict arises. Religiosity then becomes the strategy incorporated by
these youth to resolve these conflicts. Conversely, the closer fame merges with the religious values of these
individuals, the more justified fame becomes in their minds. However, religiosity supercedes fame and
fandom as a guiding force in the lives of these LDS youth. Religiosity, therefore, becomes a multi-
dimensional phenomenon which not only allows for “oppositional readings of mediated fame or ‘divergently
comrect’ interpretations” (see Lepter and Lindlof, 2000; Stout, 2000), but it also serves multiple roles such as
helping youth establish ideals and goals in life, serving as the bar by which they judge their success as well
as the success of others, and being the method by which they resolve value conflicts that result from discord

between fame and religiosity.

LDS ith: A

The data revealed an active audience which read primarily against the media, thus, contradicting the
stereotype that youth are simply under the power of celebrities. This audience initially manifested itself as

a single interpretive communify (“LDS Youth—Distant-Yet-Active Audience”) with a diversity of talk about
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fame within it. This variance emerged through revealed themes about the paradoxical nature of fame,
religiously founded ideals about fame, specific styles of talk about fame, fan paraphanalia, etc. As discussion
about value conflicts deepened, this unified interpretive community demonstrated a tendency toward gendered
views particularly in terms of value conflicts. Each gender’s value conflicts were as unique as their
definiftons and resolutions to these conflicts, though both genders commonly employed religiosity strategies
as methods of resolution. Furthermore, these value conflicts themselves showed potential for even more
definitive sub-level interpretive communities which could be proven as more conclusive with further research.
Findings also showed that while fame and fandom played active roles in the lives of these LDS youth,
religiosity—highlighted by its physical symbols—significantly overshadowed the presence of both fame and
fandom behavior in their lives. This indicates that LIS beliefs, doctrines, culture, and values are central to
the daily lives of these youth, serving as the focal point around which the rest of their lives revolve.

The data further revealed that L.LDS youth considered fame to be paradoxical—both positive and
negative depending on the context. Its relationship to religiosity was likewise found to be
paradoxical-—compiimentary in soine cases and conflicting in others. While a variety of individuals were
named as “famous,” LDS celebrities were considered to be “voices of the LDS culture” and “representatives™
to the world of who Mormons are and how they live. Thus, both criticism and admiration were intensified
as these LDS youth spoke of these individuais with particular praise and respect for the “positive exampies
of fame” that the LDS prophet and General Authorities provided. This research underscores the point that
while LDS youth are diverse m their talk about specifics about fame, when it comes to media issues involving
the Church, they are united in their concern for both a positive public tmage as well as an accurate

representation of their individual-yet-collective values and beliefs.

Consistent with Harris” indication that fans are primarily women (1999, p. 7), the value conflicts that

emerged among the females in this study support that view. The detailed expressions and discusstons of body

image conflicts, pressure to be perfect, fame not being canducive to LDS lifestyle, and idol worship/celebrity

emulation indicate that because the females struggle so personally with these issues more often and more

intensely than the males, they must initially be influenced by the phenomenon of fame to some degree in order
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fo experience conflict. While it is possible that the males were simply less expressive about any additional

conflicts they may have had but chose to kecp them inside as to not appear weak or vulnerable in front of their

peers, the more probable conclusion revealed through the data is that the more value conflicts individuals face
regarding fame, the more fan-like characteristics they possess.

Such findings raise new questions about the diversity of talk about fame and media among males and
females within a common subculture, such as the LDS Church. Evidence suggests that perhaps despite

common religiovs values and upbringings, males and females read, interpret, emotionalize, and personalize

texts—particulary mediated characters therein—very differently.

The data likewise revealed that most LDS youth resisted any connection to being considered fans or
being significantly affected by the media themselves, opting to initially explain their issues and perspectives
in third-person effect. This further suggests that there may be an inherent behief among these LDS youth that
fandom s in some way percetved as negative or that it is embarrassing for them to be considered a fan. For
an active media audience as well as an active religious audience, it is understandable to see why they would
restst being considered “victim-like” or one who is “acted-upon” by another dominant force such as the media,
which they ironically defined and mterpreted as being “highly powerful.” There was an initial sense that
despite this omnipotence, they expected themselves to be in control—or even more powerful than the media
itself.

Implications

Cantradictions about fame indicate the struggle that these LDS youth occasionally face in constantly
adhering to their religious values in both thought and behavior. Though they all expressed a sincere desire
to consistently be true to their values, their contradictions demonstrated their efforts to work through these
conflicts in order to allow both fame and religiosity to assume their proper roles in their lives.

Such information might be useful to parents, educators, and religious leaders as they consider
instilling values as well as media literacy from a religious perspective. As indicated by this study, religiosity
is a strong determinant of how youth view ideals about fame. The values and beliefs they learn early on in

their lives are the very ideals by which they choose their role models, make judgements about which mediated
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messages they will accept or reject, and determine the role Gf fame in their lives—both from the perspective
of being a fan and being in the spotlight themselves,

While religious leaders do consider fame from both a positive and negative standpoint, the data
indicate that LDS youth communicate in a more complex diversity of talk as well as relativity in terms of the
value of fame or lack thereof as it relates to both secular and religious aspects of their fives. It may be heipfui,
therefore, to (1) discuss fame within the context of specific scenarios as apposed to polemical generalities ot
a uniform approach. Within these complexities, it might be constructive to (2) consider the vaiue conflicts
these youth face when fame and rehgious ideals collide in their lives. As leaders seek to help them resolve
these conflicts, it may be helpful to (3) express compassion, understanding, and sensitivity to the tensions that
exist regarding these issues, particularly among the young women who seem to experience more internal

conflict regarding these issues than the young men. According to the data, LDS youth are making concerted

efforts to battle the various challenges and conflicis they face in today’s heavily mediated world, and perhaps
recognizing and rewarding those positive efforts could encourage them to continue to adhere to gaspel ideals.
This study showed that LDS youth-—especially the young men—Ilook to and heed the counsel of respected

Church leaders, parents, and authorities as they seek solutions to various challenges related to fame in the

media. In fact, this research indicates that youth seriously consider the influential positions of Church leaders,
educators, parents, and LDS celebrities in particular as they internalize the powerful messages that are sent
from those both in authority and in the spotlight. It may be helpful, therefore, to also (4) take advantage of
the positive aspects of fame insofar as these positive examples help youth progress in their lives. Such issues
deserve the attention of those in authority over youth as well as further academic research.

Interpretive Community Theorv—-A Useful Concept

It should be noted that the interpretive community theory proved to be a usefuil tool in uncovering
emergent data as well as common themes relating to fame, religiosity, and LDS youth., As this active media
audience was highly analytical about fame, the interpretive community theory greatly helped to uncover their
strategies of interpretation, which indicated that youth are not blindly led nor universally manipulated by the

media—though they do express various vulnerabilities to the media. Interpretive community theory also
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helped to organize and examine the many dominant themes that emerged in the data, highlighting the
diversity of talk expressed among these LDS youth. It further helped to clarify and articulate the varied value

conflicts which were revealed in this research as well as the audience’s strategic resolutions to these conflicts.

The interpretive community theory, thus, pruvirﬁéd a very useful method by which the rich, qualitative date
in this study could be effectively analyzed as well as theorized in an orderly and productive manner.

Recommendations for Further Research

In addition to the above suggestions, there are various other research opportunities recommended
for further study. As stated in the Resuits section, many fame and media issues 1n this study demonstrated
a strong tendency toward gendered interpretive communities, particularly within the value conflicts. Further
research could identify the extent to which this gender diviston exists as well as clearer boundaries and shared
strategies among potential interpretive communities regarding the value conflicts LDS youth experience
between fame and religiosity.

Among LDS youth audiences, the following issues could be further explored: Issues such as the
media pressure young women face in terms of body image and attaining therr idealized LDS marriage;
comparison between young men and young women of the Church regarding how they experience and deal
with guilt relating to media habits; a focus on Mormon converts and how they develop and reinforce their
LDS identity through the connection and association with LDS celebrities and Church fame; an exploration
of LDS celebrities exploring their experiences with fame as it relates to religiosity from their point of view;
triangulation between youth of various religions to determine if and how their views about fame ditfer and
how they define and resolve their respective value conflicts.

Various cultural and geographic 1ssues relating to fame and media arose in this study that were not
necessarily emphasized in this thesis. Some included: depresston rates among Utah women relating to fame
and the media; Utah’s youth seeming more vulnerable to media and fame trends; and Utah news
“sugarcoating” information because of the *‘soft” LDS culture. These issues could be explored in studies that
compare and contrast LDS media behaviors and beliefs in terms of geographic location.

Further research relating to this study could also be conducted among more secular audiences. For
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instance, since the popular TV sitcoms such as The Simpsons and Friends tended to be gendered in various
ways, it would be interesting to cross them with both male and female audiences to determine how each
audience perceives each show in terms of gender identity and attraction; triangulation among youth who are
active in the performing arts against those who are not heavily involved in the arts to determine if thereisa
significant difference in fame and media perception; or audience studies about reality TV to determine its
actual level of reality, and whether or not it encourages or discourages the pursuit of fame among viewers ot
if it alters their perspectives about fame. Overall, further research in these areas will seek to broaden the
understanding of issues relating to media, youth, and religion, and the diversity of talk that lies within

common subcultures with both institutional and societal expectations.
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Appendix A

Participan files

Triad #1: (3 female roommates F1, F2, and F3)

(F1)

F1 isa 19-year-old sophomore from Tampa, Florida. She recently transferred from Ricks College where she was a national debate champion.
Through this endeavor she has experienced minor brushes with fime as well as throngh her participation on award-winning dance teams. She
has a history of eating disordess which she strongly attributes to the media. She i3 very outgoing and articulate, enioys watching sitcoms such
as Friends and enjoys reading magazines such as People.

(F2)

F2 is a 17-year-old freshinan from Sait Lake City, Utah. She gradvated early from high schooi and is new to BYU this term. She is shy—mnot
as oytgoing as the other girls, and therefore, sometimes deferred to their opinions during the triad. She seemed to avoid confrontation, Both
F2 and F3 were retuctant to disagree with F1 while they were together in group discussion, but they later expressed their disagreement with
F1 about sclected issues during their one-on-one mterviews. F2 has a Iove-hate relationship with Britney Spears (she really likes her and her
music but feels like she shouldn’t) and alse enjoys listening to Christina Aguilera. She also enjoys watching the TV show, Friends.

(F3)

F3 isa 17-yearold freshman from Salt Lake City, Utah. Like F2, she graduated high school early and is new to BYU this ferm. She comes
from a weaithy, prominent family in Salt Lake City and has occasionally associated with various “famous™ Mormons. She says she has
witnessed people close to her make and lose large amounts of money and shared how these events have effected their relationships and
individual lives, This background seems to have significantly influenced her opinions and perspectives about fame as well as wealth. Like
F2, F3 also has a love-hate refationship with Britney Spears, and she also enpoys watching the TV show, Friends reguiatly.

Triad #2: (3 male roommates, M4, M5, and Mé)
(M4)

M4 is an 18-year-oid freshman from Anaheim Hilis, California. Majoring in music, M4 is an experienced musician who especially admires
Brian Wilson of The Beach Boys for his “musical genius.” He is media savvy, particularly on the computer and Intemet, He isa very deep

thinker who does well in school. He enjoys watching The Simpsons, particularly since he was forbidden to watch it growing up at home and
is alsa a Disney fan.

(M3}

M35 is an 18-year-old freshman from Philadelphia, Pennsylvania. He recently transferred from Utah State University but plans to return there
next semester, He is street smart, honost, and open. He has a background in high school athletics and has particularly excelled in football.
He is a dedicated Phiiadeiphia Eagles fan and cnjoys spotts of all kinds. He reads Time and Maxim. He also likes watching the TV sitcom,
The Simpsons, as well as televised sports.

(M6}

M6 is an 18-year-old freshman from Salt Lake City, Utah. He 1s an honor student who is attending BYU on an academic scholarship. M6
has a background in high schooi student govermnment and leadership and is Asian-American. He enjoys watching The Simpsons (particularly
on his computer via CI) ROM), and he says that his compter is his “gateway” to the media.

Triad #3: (3 female friends/former roommates, 7, F8, and F9)

(F7)

F7 15 an 18-year-old freshman from Rancho Santa Margarita, California. She recently transferred from BY U-Hawaii and is an Elementary
Education major. She has a background of high school leadership, competitive track, surfing, snow boarding, and was a prom queen, Her dad
produbited TV viewmng m their home (exoept fir movies and surf videos) nine years ago, so she considers herself “out of touch™ with the media.
However, she says she now watches more television because of her roommates, enjoys reading Shape and Swrfing magazines, and loves
listening to Ben Harper mnusic and attending his concerts. She also hosted a local cable show in southern California with F8.

(F8)
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F8 is an 18-year-old freshman from Huntington Beach, California. She currently attends Utah Valley State College and is 2 Nursing major.
She is a convert to the Church of just under one year, and she currently works part-time with sex offenders, She enjoys watching TV shows
that are “real-to-life” and educational such as The Learning Channel, National Geographic, ER, The Paramedics, Cops, America’s Most
Wanted, The Croc Hunier, Animal Planet, TLC, and CNN, Sometimes she enjoys what she catls “trash TV such as Jerry Springer. She
reads Shape, Health, and Ensign magazines and sometimes “indulges” in Cosmopolitan. F8 enjoys listening to Ben Harper music and
attending his concerts with F7. She likes playing computer games such as Tefris, and she hosted a jocal cahle TV show in southern California
with F7. She was also a junior lifeguard, enjoys snow boarding, and was involved in high school ieadership.

(F9)

F9 is a 19-year-old freshman from Trabuco Canyon, California. She i1s currently an Elementary Education major at BYU, She has a
background in prin¢ production as a member of her high school yearbook staff. This experience played into many of her perspectives about
the media m that she did not seem very trusting of the media becanse she had witnessed “image manipuiation” time and again. She says that
this perspective has also helped her maintain a bealthier perspective about not idolizing magazine modeis because she feeis that they don™t
really appear in regl life how they appear in magazines. She says she prefers name brand clothing {e.g., Nordstrom, Roxy, stc.} because of
her mother’s exarnple. She enjoys snow boarding and watching reruns of Beverly Hills 90210,

Triad #4: (3 male roommates, Mi0, M11, and M12)

(M10)

M10 is an I 8-year-old freshman from Kissimmee, Florida. He is a Physics major at BYU, and seems very bright and articulate. He says the
compater is his main source of media, and he uses the Internet for email, school research, and for reading scientific journals. He also enjoys
walching TV shows like The Simpsons and The Discovery Channel,

(M11)

M11 is a 19-year-old sophomore from Vacawville, Californta. He is a CIT Electronics and Information Technology major at BYU. He says
he also uses the Intermet quite often for school research, emait, looking up movie reviews, and “wasting time.” He used to work in a movie
theater in California, so he says he fries to stay cnrrent on movie frends and reviews. He also enjoys action/adventure shows like James Bond
and Jackie Chan movies. He says he doesn’t watch too much TV anymore, but when he does, he chooses The Simpsons and Seinfeld. He
says he has also enjoyed watching Saturday Night Live reruns, Comedy Centrai, JAG, and Star Trak

(M12)

M12 is an 18-year-old freshman from Victorville, California. He is a Civil Engineering major at BYU. He is African-American, and says
he enjoys listening to classical music, watching The Simpsons, and reading Church publications like the Ensign.
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Appendix B
riad Discussion Topics a uestion

Purpose: The purpose of the focus groups is to provide an arena within which LDS youth can address the issues of fame and religiosity in
a group dynamic. Thus, many of the following questions are the same or simiiar o the m-depth interview questions, but the difference wili
be how they talk about these issues as a group. In a study incorporating interpretive communities, this element is equally as important as
the answers themselves.

Tell me about some of your aspirations in life—careers, goals, eic.

Teil me about some people who you look up to and admire. What do you admire about them? Why are they examples to you? Have you
ever met these people? If so, were they what you expected? Did your attitude change about them once you met them in person?

Sometimes peaple do things just to be “seen” or “to get recognized”™ in public. Tell me about some of the things you’ve seen others do “for
attention.” Would you engage in anything similar “to get noticed?”

Sometimes people like to emulate celebrities, especiaily the way they look. I personally wanied my hair the same color as Yennifer Anniston’s,
Have there ever been any instances in your iife when you have tried to emulate someone famous?

Along those lines, many people enjoy watching celebrities such as professional athietes, because it helps them improve their own athletic
petformapce. For insiance, when I played tennis competitively, I used to imagine myself stroking the balt ke Tracy Austin or Chris Evert
and ofien that would heip me to improve my game. Are there any activities that you do 1o your life {sports or otherwise)} where you imagine
yourself performing like other people?

Name some famous people who you admire. Why do you admire them? Are there any famous individuals in the limelight whom you wish
you could meet? Tell me about some of your favorite TV shows or films. Who are some of your favarite character and why?

Tell me about fame in other areas of life {e.g., school, local community, church, clubs, etc.). Have you seen it manifest itself there in any way?

Do you think there’s an element of fame in the (LDS) Church? How have yon heard or seen fame dis¢ussed in the Church? (E.g. prominent
teaders, well-known guest speakers, ¢ic.)

How often would you say that you talk about ar refer to someone who is famous? Tell me about some recent conversations.
How does knowing that someane is famous influence your decisions in your everyday life?

Do you have any type of stuff in your roam or apartment or elsewhere that represent people who you admire? (E.g. T-shirts, posters, notebooks,
hats, etc.)

What do you think of reality TV?
Do you ever wish you were faimous? ‘Why or why not?
When is it important for you to be recognized and when is it not?

It has been said that most people will do just about amything for their “15 minutes of fame.” What would you do and what wonldn’t you do
for fame?

What do you think of fame in general?
Tell me abount some of your favorite TV shows or films. Who are some of your favorite character and why?

Tell me about yourself Family (number of siblings and birth order); Major in school; Hobbies, interests; Media invoivement {TV, radio,
Intetnet, movies, CDs, etc.)
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Purpose: Stemming from the grouped triads, the one-on-one interviews sought to probe deeper into how each individual participant feeis about
fame and how it affects their values, goals, beliefs, and behaviors. In addition to the questions below, the interviewer tailored questions for
each participant based on how they responded in the focus group situation. Thus, some or ali of these questions were asked in no particuiar
order. The interviewer incorporated a loosely designed approach to where the conversation could develop naturally and she could then address
the following questions and issues as they evolved and were appropriate based on the responsiveness and openness of the participants.

Tell me about some of your aspirations in life—careers, goals, etc. What if that led to you becomng famous? What would you think about
that?

Telf me about some people who you look up to and admire. What do you admire about them? Why are they examples to you? Have you
ever met these people? If so, were they what you expected? Did your attitude change about them once vou met them in person?

Sometimes people do things just to be “seen” or “to get recognized™ in public. Have you ever done anything (crazy or not) sa that others would
notice you? What are some of the things you do to get noticed just among your friends?

Many people like to “follow” certain celebrities (actors, models, musicians, enfertainers, etc.} For instance, {don’t laugh) when { was a
teenager, I nsed to love Banry Manilow. I saw him in concert three times, bought every record, and watched or read every interview with him
that I could. Are there any people like that in your life who you like to “follow”

Sometimes people like to emulate celebrities, especiaily the way they look. I personally wanied my hair the same color as Jennifer Anniston’s.
Have there ¢ver been any instances in your iife when you have tried to emulate someone famous?

Along those lines, many people enjoy watching celebrities such as professional athletes, because it helps them improve their own athietic
performance. For instance, when I played tennis competitively, 1 used to imagine myself stroking the ball like Tracy Austin or Chris Evert
and offen that would help me to improve my game. Are there any activities that vou do in your life (sporis or otherwise} where you imagine
yourself performmg like other people?

Name some famous people who you admire. Why do you admire them? Are there anmy famous individuals or characters on TV or in the
fimelight whom vou wish you could meet?

How have you heard or seen fame discussed in the (LIDS) Church? (E.g. prominent teaders, well-known guest speakers, etc.)

How oftent would you say that vou talk about or refer to someone who is famous? Tell me about same recent conversations,
How does knowing someone is famous influence your decistons in your own everyday life?

Do you have any type of stuff in your room or apariment or elsewhere that represent people who you admire? (E.g. T-shirts, posters, notebooks,
hats, etc.)

What do you think of reality TV?
Do you ever wish you were famous? Why or why not?
When is it important for you to be recognized and when i3 it not?

It has been said that most people will do just about anything for their “15 minutes of fame.” What would you do and what wouldn’f you do
for fame?

Any other thoughts about fame in general?
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0.

Notes

Considered 2 General Authority, a member of the First or Second Quorum of the Seventy is a general Church ecclesiastical leader
who operates under the diroction of the Twelve Apostles and to whom members worldwide look for spiritual leadership.

Callings refer to church service assignments.

A General Authority is a title given to the prophet, members of the First Pregidency, the Twelve Apostles, metbers of the Quorums
of the Seventy, the Presiding Bishopric, and area presidencies. These individuals are Church wide or regional leaders to whom
the body of the membership looks for spiritual leadership.

A stake president is a local ecclesiastical leadar who aversees a “stake” or a group of approximately 10 “wards™ or congregations
(see “hishop™). As with the bishop, iocal members often look to stake presidents for spiritual guidance and leadership.

Symbolic of the Twelve Apostles, a high council member (or “high counsetor™) is part of a local stake ecclesiastical council that
operates under the direction of the stake president These members are responsible for providing spiritual guidance and doctrinal
direction to the members of their stake. They also sit m council to the stake president regarding various matters of the stake.

A bhishop is a focal ecclesiastical leader who occupies an ordained office of the priesthood as President of the Aaronic Priesthood
in his ward as well as the presiding member over the ward’s High Priests. He is also considered to be a “comnmon judge in Israel.”
He oversees a “ward” or congregation of approximately 400 Church members. These members often look fo their bishops for
individual guidance, spiritual direction, and personal counsel.

An auxiliary organization is a supplementary organization in the Church which provides service and educational opportunities for
individual members. Examples of these organizations include the “Primary,” which seeks to serve children aged 3-11; “Young
Men/Young Women,” which secks to serve LDS teenagers aged 12-18; “Relief Soctety,” which seeks to serve the aduit women
of the Church 18 years old and older; and the “Sunday School,” which seeks t0 instruct doctrine to the members of the Church.

A Relief Society president aversees the women’s auxiliary organization at the ward, stake, or general Church level, Under the
direction of the priesthood, the Relief Society offers the women of the Church an opportunity to provide charitable, volunteer,
humanitarian service to men, women, and children. Local Relief Socicty presidents also preside over weekly Sunday meetings
when members meet to receive insiruction and to share spiritual experiences and insights. As with other Church leadership callings,
Relief Socigty presidents are often sought out for spiritual guidance.

The elders” quorum s the local men’s organization of elders who are 18 years old and older. This organization offers quorum
members opportunities to provide charitable, volunteer service to members of the ward and to others in need. Members of the
quorum also meet together each Sunday fo receive instruction, spiritual guidance, and to share gospel insights.

Moroni was an ancient prophet and well-known leader in The Book of Mermon, canonized scripture of the LDS Church.
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