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table&8

summaryof the

the dependentvariable

ist block
age
education
marriage
out group
tvtalk
entertainment
information
rar2
adjustedrar2
valid cases

indicatedp
indicatesp

in

R2

R2

is

in

in

is is

1-
2

4-5

0-3
0-2

0-2
2-8

0-3

0-8
0-2

0-8
3-2

3-0

2-1

1-
3

tidletioletidie

.0505

regression

.0505
.001001

betacoefficientsin the multiplemulmui

.1212

.1010

.4545

.0303

.0202
351

utility
2ndandI1 blockst

.0505
.1111
.0909
.0202
.2828

.1111

.1010
351

reerressicm with

3rdardblock
.0303
.0101
.0808
.0202
.1616

.0808

.3232

.3030
351

utility as

themultiple regressionwith entertainmentas the dependentvariable

is summarizedin table9 this summaryis alsoseparatedinto threeblocks

to show thepositive indirect influenceTV relateddiscussionshaveon

watchingentertainingprogramswithout utility in theequation tvtalk is

correlatedto entertainmentwith a betaweightof .2121 with p 001.001 a

correlationonly 1 percentweakerfound in the zero ordertest however once

utility is introducedinto theequation tvtalk is no longersignificant

unlike the zero ordertestwhereinout groupandentertainmentwere

correlatedwith a strengthof .1313 the multiple regressionfound no relation

betweenthe two variables educationhowever remaineda significant

.0000I1
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variable with a moderately negative beta weight of

indicates p
indicates p

variance in

variance in

is is

is

in

R2

R

in

in

is

1- 4 0-5

4-8

0-2
2-0

0-5
0-4

0-2

0-4

2-1

1- 4

0-8
0-7
4-8

3-1
3-0

.1414 with p .0505

As expected utility and entertainment are once again highly

correlated P .4848 with p .001001 the variables in the equation account for 30

percent of the variance in entertainment meaning this equation explained

more of the variance in the dependent variable than any of the other

equations since outcut group isis not significant and tvtalk is hypothesis two is

not substantiated but hypothesis four is

table 9

summary of the beta coefficients in the multidlemultiple regression with

entertainment as the dei3endentdependent variable

ist block
age
education
marriage
out group
tvtalk
utility
rar2
adjusted rar2
valid cases

.0505
.001001

.0202
.2020
.0606

.0505

.0404
371

entertainment
2ndand block

.0202
.1818
.0404
.0909
.2121

.1010
.0909

371

3rdard block
.0101
.1414
.0101
.0808
.0707
.4848
.3131
.3030

371

the independent variable in the final multiple regression was

watching information programs see table 10 the variables found

significant in this equation are the same as those found significant in table 9

education tvtalk and utility this is not surprising because information
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and entertainment are strongly associated with each other as seen by a high

zero order correlation of .3636 with p

368 371
indicates p
indicates p

1 9

is is

in

is

in

variance in

in reglression

utility

R2

3-6

48

0-2

2-7

0-4
0-3

1-
2

ses

0-7

2-2

1-
4

.000000 see table 6 the mainmaln difference

however is that the correlation between information and utility .1919 is

much weaker than the correlation between entertainment and utility in

table 9 .4848 this finding supports the conclusion from table 8 that women

who report television as being useful to them use it more to watch

entertainment shows than to watch informative shows the fact that

education has a negative correlation

1-

1

1-

1 is also interesting it shows that

women with more education go to sources other than television for their

news all of the variables in the equation account for 14 percent of the

variance found in information

table 10

summarysummar of the beta coefficients in the multiple regression with information

as the dependent variable

information
ist block 2ndand block

age .1010 .0909
education .1515 .1313
marriage .0202 .0505
out group .0909
tvtalk .2727

R .0404
adjusted rar2 .0303

.1212

.1111

371validyali cases 371
.0505

.001001

3rdard block
.0909
.1111
.0707
.0909
.2222

.1515

.1414
371

.1919
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VI adapted model

according to the five multiple regressions previously discussed the

theoretical model presented in chapter one of this paper does not accurately

reflect the significant correlations present the model in figure 5 shows the

actual direction and flow of the correlations of the tested variables

figure 5 model showing the direction of the significant correlations between

the tested variables according to the multiple regressions

positive correlation

negative correlation

in

use of television
for entertainment

education use of television
for information

utilitarUtil anitar ottatt tude
toward television

frequency of
TV discussions

identification with
modern female

TV characters
percentage of
out group ties
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chapter five

discussion

I1 conclusions

chapter one asked the question how do the associations within a

mormon woman s personal community influence her identification with

certain female TV characters affect her use of television and determine her

television programming selection

from the results in chapter four several conclusions can be made in

order to answer parts of this question an examination of the mean scores of

modern utility entertainment and information shows that on the average

these women are suspect of television its programs and its more modern

characters table 6 shows the mean scores for utility entertainment and

information range between 2.6602660 and 2.6812681 on a scale where I11 isis low and 4 is

high the variable of modern has an even lower tolerance by the women as

seen by the mean of 2.525 on a scale where I11 isis low and 5 is high identification

with professional mothers however was more accepted by the women as

seen by the mean of 3.7083708 A paired t test showed that the mean score for

professional is significantly higher than the mean score for modern

quantitative analysis in chapter four shows that tolerance of

television its programming and its characters increases as the number of

network out group associates and frequency of TV conversations increases

L

in in

is

is

is

in

increases

26-60 26-81

37-08
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the last of the conclusions from chapter four is the strong correlation

between having a utilitarian attitude toward television and the use of

television for entertainment purposes these two variables were highly

correlated as seen by their beta weights of .4545 with p

is

increases in

is

is in

4- 5

4-8

001.001 when utility

was the dependent variable and a beta weight of .4848 with p .001001 when

entertainment was the dependent variable the relationship between these

two variables reveals that the use and gratification of television as an

entertainer or friend increases in women who report TV as being central to

the their lives in the theory of uses and gratifications an individual s

independent need for information emotional satisfaction or escapism is met

through television often because there is no other source if the women in this

study who report television as being central to their lives use TV for

entertainment and companionship this sheds understanding on social needs

that are not being fulfilled without television

II11 implications

two communications studies testing essentially the same research

question wielded opposite results the question was how does religious

conservatism affect ones television viewing and attitudes

the first study published by associate professor churchill roberts

1983 found that members of the moral majority a group comprised largely

of evangelical and fundamentalist christians watched just as much sexual

.0000 1
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and violent programming as a cross section of that same community an

unrelated project by hamilton and rubin 1992 showed that religious

conservatives a were less motivated than non conservatives to watch

television because of sexual appeal of character b watched fewer programs

with sexual content than non conservatives and c felt television was less

important in their lives than non conservatives did

what can account for the different results the correlations found

between television attitudes and behavior with out group ties and TV

discussions reveals the impact social network theory may have on further

defining audiences in mass communications

network influence helps individuals define the role of television in

their lives through conversations network ties set the agenda of what is

important to the individual to whom the network belongs where some

market analysts might assume the role of television among a religiously

conservative audience to be homogeneous network influence reveals one

reason why this is not always the case the results in this work support the

idea of television audience individuality even within conservative religious

audiences

the concept of audience individuality within religious communities is

not a new one valenti and stout addressed the subject in their 1996 article

Is there media diversity within conservative religious

in

in

is

is in

is

in
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subcultures and if so what effect might this have on how

media are used our goal is to add to the understanding of

audience individuality what we are calling diversity within

audiences p 187

this research shows that tolerance toward TV changes even within

members of a religion that stresses following ecclesiastical authorities who

regularly warn members about television consequently it is not just the

media and their messages that create audiences as television critics medved

1992 and fore 1987 argue social environment is a key element in the

adoption or rejection of ideas rogers & kincaid 1981 which includes media

behavior and attitudes As this study and other studies have shown personal

community ties influence individuality whether it be with television or other

attitudes and behaviors this study lends an answer to the implied question

asked by television analyst robert bower

we have seen how little difference either the most important

background characteristic of the viewers or their expressed

views about TV content made in determining what sorts of

programs people will watch it appears as though factors other

than predispositions and expressed preferences are affecting

program choices 1985 pgsggs 929392 93

is

is in

viewers

views
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III111illililii recommendations for further research

further research on this subject is not only possible but it is

recommended in order to more fully interpret what this research has

uncovered live interviews with the population similar to the in person

interviews fischer and associates conducted in to dwell among friends

would bring to light many of the additional questions this research spawns

eg the strength of spousal versus friend influence the differences in

network influence on media use between male and female religious

conservatives the impact of network influence on different interpretive

communities within a conservative population

qualitative research could delve deeper into the network ties and

facilitate research defining network ties by strength as well as by gender

proximity religiosity and media involvement

pertaining to the social psychological perspectives focus groups may

further uncover why women who follow their church authorities counsel

about television more likely have conservative associates what cognitive and

affective processes are involved when religious conservatives decide who to

include in their networks

another avenue for possible research within the LDS community

would test the question of if and how liberal use of television correlates to

other liberal uses of media ie watching R rated movies reading books

is is

in

in

in

in

1e moviesae



known that contain violencesexviolence

As

sex

more audience researchers test for audience individuality this

researcher believes the variable of personal influence will undoubtedly be

seen as an influential factor television audience individuality and networks

are correlated how closely and in what ways they are related however are

questions that for the most part are still to be explored

72
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appendix

example of survey sent to the sample of mormon women

experience WITH television we would like to know a little about
the nature of your television viewing place a check next to
your answer or fill in the blank where appropriate
1 on the average how many hours delperder day do you watch

television
1 010 hour1
2 121 hours2
3 232 hours3
4 343 hours4
5 454 hours5
6 5 or more hours

2 which of the following best describes your television
viewing pattern check all that apply

1 1I watch in the early morning
2 1I watch during the day while working around the house
3 1I watch in the evenings
4 1I watch late at night
5 1I watch several times throughout the day
6 other

3 on a typical night of TV viewing with family members who
chooses what is watched

1 1I usually do
2 my husband usually does
3 my children usually do
4 it varies from night to night
5 other please explain
6 1I do not watch television at night

4 on a typical night of TV viewing with family members who
uses the remote control device to change channels

1 1I usually do
2 my husband usually does
3 my children usually do
4 the remote control is shared by family members
5 other please explain
6 1I do not have a remote control device

5 what are some of your favorite television programs those
you watch regularly or whenever you get a chance

80
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6 how often do you watch the following types of television
programs

circle number

DESCRIBES HOW OFTEN I1 WATCH THESE TYPES OF PROGRAMS

often occasionally rarely never

PBS shows such
as nature and
masterpiece
theatre 1 2 3 4

movies either
regular films or
made for TV movies 1 2 3 4

situation comedies
such as the cosby

show or whos the
boss 1 2 3 4

hour long dramas
such as LA law

and murder she
wrote 1 2 3 4

news such as evening
news or CNN 1 2 3 4

news documentaries
such as 60 minutes

and 2020 1 2 3 4

crime documentaries
such as americas

most wanted and
unsolved mysteries 1 2 3 4

talk shows such as
phil donahue and
oprah winfrey 1 2 3 4

game shows such as
the price is right
and jeopardy 1 2 3 4

soap operas such
as the young and
the restless and
general hospital 1 2 3 4

81
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circle number
often occasionally rarely never

music video
such as MTV

or friday night
videos 1

sports programs
such as NFL

football and
pro tennis 1

variety or specials
such as the miss

america pageant and
the academy awards 1

late night human
interestnewsinterest suchnews
as A current affair
or inside edition 1

3 4

3 4

3 4

3 4
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7 WOMEN ON television indicate whether you agree or disagree
with the statement I1 admire this TV character 1 strongly
disagree 2 disagree 3 no opinion 4 agree 5 strongly
agree

circlecircie number

I1 ADMIRE THIS TV CHARACTER

murphy brown
murphy brown

harriet nelson
ozzie and harriet

roseanne conner
roseanne

margaret anderson
father knows best

clair huxtable
the cosby show

rebecca howe
cheers

aunt bea taylor
the andy griffith show

8 peg bundy
married with children

mary richards
the mary tyler moore

show

lucy ricardo
I1 love lucy

elyse keaton
family ties

strongly
disagree

SD D

1 2

1 2

1 2

1 2

1 2

1 2

1 2

1 2

1 2

1 2

1 2

no
opin

NO

3

3

3

3

3

3

3

3

3

3

3

A

4

4

4

4

4

4

4

4

4

4

4

strongly
agree

SA

5

5

5

5

5

5

5

5

5

5

5
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8 ATTITUDES ABOUT television circle a number for each of the
following to show whether you agree or disagreedisagre with the
following statements about television 1 strongly disagree 2
disagree 3 no opinion 4 agree 5 stronglyronglyhongly agree

circle numbenumbercumbe
strongly no strongly
disagree opinion agree

SD D NO A SA
television viewing is something
I1 look forward to each day 1 2 3 4 5

children are better off without
TV 1 2 3 4 5

I1 watch TV to get away from the
ordinary cares and problems of

1 the day 1 2 3 4 5

there is too much sex on TV 1 2 3 4 5

I1 would prefer TV without
commercials 1 2 3 4 5

if we didnt have TV our family
life would suffer 1 2 3 4 5

television is a consistent part
of my daily routine 1 2 3 4 5

TV has educational value 1 2 3 4 5

I1 find commercials very helpful
in keeping me informed 1 2 3 4 5

TV provides me with something to
talk about with myraymay friends 1 2 3 4 5

TV can be the source of positive
family experiences 1 2 3 4 5

there is too much violence on TV 1 2 3 4 5

TV is an important source ofv entertainment for me 1 2 3 4 5

TV keeps me company when alone 1 2 3 4 5

I1 often feel guilty watching TV 1 2 3 4 5

TV keeps me informed about what
is going on in the world 1 2 3 4 5

84

e

st
r

kee s com anp p y

5



in the last 60 days have you done any of the following
check all that apply

1 rented a movie
2 read a book
3 gone to a movie
4 bought a book

how often do you use the movie ratings G PG pg13PG R13
nc17NC in17 making a decision to rent a movie

1 always
2 often
3 occasionally
4 never
5 1I do not rent movies

which of the following religious publications do you
subscribe to check all that apply

1 the ensign
2 dialogue
3 the church news
4 sunstone
5 the new era
6 BYU studies
7 exponent II11

on the average how much time would you say that you spend
reading a newspaper during a given week

hours
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13 RELIGIOUS commitment AND ACTIVITY we now would like to know
more about your religious beliefs activities and values

circle a number for each of the following to indicate whether you
agree or disagree with the following statements 1 strongly
disagree 2 disagree 3 not sure 4 agree 5 strongly agree

strongly
disagree disagree

circle numbernumbecumbe

agree
not
sure

strongly
agree

there is life after
death
my relationship with
the lord is an
important part of
my life
some doctrines of
the LDS church are
hard for me to accept

the bible is the
word of god

joseph smith actually
saw god the father
and jesus christ
the holy ghost is an
important influence
in my life
I1 dont really care
about the LDS
church

the church of jesus
christ of latter day
saints is the only
true church on the
earth
I1 love god with all
my heart
church programs and
activities are an
important part of
my life
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1 2 3 4 5

1 2 3 4 5

1 2 3 4 5

1 2 3 4 5

1 2 3 4 5

1 2 3 4 5

1 2 3 4 5

1 2 3 4 5

1 2 3 4 5

1 2 3 4 5
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strongly not strongly
disagree disagree sure agree agree

I1 am willing to do
whatever the lord
wants me to do 1 2 3 4 5

I1 do not accept some
standards of the
LDS church 1 2 3 4 5

without religious
faith the rest of my

life would not have
much meaning 1 2 3 4 5

the LDS church puts
too many restrictions
on its members 1 2 3 4 5

14 how well do the following statementsstatemenstatelen describe you

circle number
DESCRIBES ME

I1 try hard to carry my
religion over into all
my other dealings in
life
I1 live a christian life
I1 share what I1 have
with the poor

I1 am honest in my
dealings with others
I1 encourage others to
believe in jesus

I1 seek gods guidance
when making important
decisions in my life
I1 forgive others
I1 admit my sins to god
and pray for his
forgiveness

I1 am spiritual person

not
at all

1

1

1

1

1

1

1

1

1

S

2

2

2

2

2

2

2

2

2

omewhatsomewhatsomewhat

3

3

3

3

3

3

3

3

3

4

4

4

4

4

4

4

4

4

ecadexad

5

5

5

5

5

5

5

5

5
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RELIGIOUS participation we would like to know what kinds of
religious activities you participate in and find meaningful

15 how frequently do you and youlyourvoul family do the following
things together

circle number

A few A few A few
times tinestimes times

never a year monthly a month weekly a week daily
have
family
prayer 1 2 3 4 5 6 7

have
religious
discus-
sions 1 2 3 4 5 6 7

read the
bible or
other
scriptures 1 2 3 4 5 6 7

16 other than blessing the food how often do you usually have
personal prayer

1 never
2 only during times of special need
3 monthly
4 A few times a month
5 weekly
6 A few times a week
7 daily

17 in the past twelve months how often have you attended the
following LDS church meetings

A few A few
times times

never a year monthly a month weekly

sacrament
meeting 1 2 3.3 4 5

relief
society 1 2 3 4 5

if you are involved in primary or the young womens
organization indicate what your relief society attendance would
be if you were not involved in these organizations
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18 FAMILY FRIENDS NEIGHBORS we are
interested in knowing about the people you associate with
and those with whom you might discuss issues related to
television

please list in the first column below all the adults who are
important to you in your life please use first names or

initials that only you can identify list all family members
friends neighbors workerscoworkersco who are

A people you depend on for help with day to day
problems this includes taking care of your children
helping with work around the house borrowing tools
or equipment etc

list the people
with whom you
associateawciate

1

2

31

4

5

6

7

8

9

10

11

IS THIS
PERSON
1 female
2 male

write the
appropriate
number in
the box
below

IS THIS
PERSON
1 immediate

family
2 close

relative
3 neighbor

coworkerco
etc

worker

4 friend

TYPE OF
relationship
1 depend on

for help with
day to day
problems

2 see on a
regular social
basis

3 talk with
about worries
or concerns

circle ALL

that apply

1 2 3

1 2 3

1 2 3

1 2 3

1 2 3

1 2 3

1 2 3

1 2 3

1 2 3

1 2 3

1 2 3
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persPERE ON

B people you see on a regular basis you may
have dinner with them go to the movies
together or share hobbies or special interests

C people you talk with about personal worries and
concernsconoon orcerns whose advice you seek before
making a decision

PLEASE LIST EACH PERSON ONLY ONCE space
has been provided for eleven names please select the
eleven that are most important to you when you have
completed the list answer the questions in each of the
six columns across the page

HOW
FREQUENCY
DO YOU
DISCUSS
WHAT YOU
WATCH ON
TV WITH
THIS PERSONPEREON

1 never
2 seldom
3 sometimes
4 often

IS THIS PERSON
A MEMBER OF THE
LDSCHURCH

1 yes
2 no

IS THIS PERSON
AN ACTIVE
MEMBER OF THE
LDS CHURCH

1 yes
2 no
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19 what is your age

years

20 what is your current marital status
1 single never married
2 married
3 widowed
4 separated
5 divorced but not remarried

21 if married what type of marriage ceremony did you have
for current or most recent marriage

1 civil
2 church
3 civil or church followed by temple sealing
4 temple marriage
5 never married

22 do you have any children
1 yes
2 no

23 if you do have children how many

24 last week were you staying at home employed full time
part time going to school or what

1 employed full time either for employer or self employed
2 employed part time
3 in school full time or on summer vacation
4 full time homemaker
5 unemployed laid off looking for work

25 if you have a full or part time job outside the home what
is your occupation or job title

26 if married what is your spouses occupation

12
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27 what is your total annual household income that is not
just yours if there are others contributing to the family
income

less than 9999
10000 19999
20000 29999
30000 49999
50000 or more

28 circle the highest grade in school you have completed

1 2 3 4 5 6 7
elementary

9 10 11 12 13 14 15 16 17 18 19 20
high school college technical or

graduate school

additional COMMENTS

the things you consider most important about your television
viewing and religious life may not have been covered in this
questionnairequestionguestion pleasenaire feel free to make any additional comments
in the space provided below use back of this page if more space
is needed

THANK YOU VERY MUCH FOR YOUR HELP
questionnaire NOW PLEASE PLACE THIS
ENVELOPE PROVIDED AND MAIL IT TODAY
POSTCARD TOO

13

YOU HAVE COMPLETED THE
questionnaire IN THE

BE SURE TO MAIL THE
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