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ABSTRACT

WHEN THE PUBLISHER IS A POLITICIAN; A CASE STUDY OF
THE IDAHO FALLS POST REGISTER'SOVERAGE OF THE

2002 IDAHO GUBERNATORIAL CAMPAIGN

Kristoffer D. Boyle
Department of Communications

Master of Arts

In March 2002]daho Falls Post Registewner/publisher Jerry Brady announced
his intent to run as the Democratic challengehaltlaho gubernatorial race. His
decision left the newspaper and its editorial stafmbling for an appropriate way to
objectively cover the state’s most prominent ram@lving the man who signed the
checks. In an effort to meet this expectation,nbespaper established a detailed plan,
which included Brady moving away from the newspapeperations, both physically
and editorially. Additionally, th€ost Registebrought in an outside media professional
to monitor its coverage of the race and hostedraéuseetings for readers.

While several studies have examined the relatipristtween politics and

journalism, there have not been any significandissirelated to a newspaper covering



one of its own, which is the focus of this work.iggsa case study approach, this study
examines th&ost Register'glan for covering the gubernatorial race and areslyz
whether the paper followed its plan. The studyudek a content analysis of the
campaign-related articles published by the papsedan five components of objectivity
as presented by Mindich (1999). These componeanlsda detachment, nonpartisanship,
inverted pyramid, facticity, and balance. From #mglysis, this study aims to answer the
guestion, “Was th@ost Registeobjective in its coverage of the race?”

The study addresses the concept of objectivityextaginines three general
perspectives of journalistic morality and the viewys within those perspectives in an
effort to determine which would apply to tRest Register’'situation. They include the
individualist perspective (autonomy, existentialjsthe collectivist perspective
(communitarianism), and the dialectic perspectpug(ic journalism)

The findings reveal that tHeost Registestaff stuck to their coverage plan and
was objective in its coverage of the race. The@uthggests that these two elements are
related. In other words, because the Post Regitstfiradopted a coverage plan and stuck
to it, they were able to remain objective.

The author concludes thBbst Registewas not rooted in one specific viewpoint.
The editorial staff chose to use public journalisittics as tools toward maintaining a
perceived autonomy. In the process, they mostiheambraced the communitarian

belief. In other words, if the readers are happy must be doing a good job.

Vi



ACKNOWLEDGMENTS

First and foremost, | would like to recognize tiend of my Heavenly Father in
this work. His guidance has been visible theseutdfinout the course of my experience at
BYU and it is only through Him that | have beeneatd succeed.

| want to thank Dr. Kevin Stoker for his assistaintthis process. He is not only
an outstanding teacher and mentor, but also a fyreatl. He was instrumental in
evolving an interesting idea into an enlightening ghought-provoking thesis. I'm also
grateful for the support and feedback | receivedfDr. Sherry Baker and Dr. Brad
Rawlins, both members of my committee.

| appreciate the help | received from #est Registestaff, particularly managing
editor Dean Miller. From the very beginning of thi®ject, he willingly gave me
whatever | needed, including on-line access telagj personal e-mails, and other
materials that contributed to this study.

| want to thank Dr. Ed Adams for his tutelage dgnmy experience at BYU.
Despite his busy schedule, he always had time & migh me, whether it was in his
office or in his home. | am also grateful for thgport of Bobeta Powell, who helped
guide me through the program and was always the&heanistening ear. | appreciate the
support of my classmates, my parents, Cary and RBbyle, and my in-laws, Steve and

Connie Hay.

Vii



Last, but definitely not least, this work is dedexhto my wife Cami and 2-year-
old son Jordan. It would not be possible withoeirtfbove and support. Truly the driving
force behind my success in the master’s programould not be here without them.
Jordan’s happy face pressed against the windowalmas/s a welcome sight at the end
of many long days! They not only helped me celebnay accomplishments, but they
were there to pick me up on a bad day.

Cami, most notably, sacrificed much of her time andrgy so that | could finish
this program. | never doubted your support for noyknand belief in me. For that | am
truly and humbly grateful. You are the most presipart of my life and | will love you

forever.

viii



TABLE OF CONTENTS

CHAPTER 1 — INTRODUCTION.....iiiiiiiiiiiii e el
The Dilemma...... ..o e L
Statement of PUIPOSE.........ooiiiiiiii A

CHAPTER 2 — LITERATURE REVIEW.......coo 6
Overview Of OBJECHIVILY.......c.uviii i e e 8
Components of Objectivity............cooviiei i e e 10
Individualist Perspectives. .........c.oiiiiiiiiiee e e e 12
Collectivist PErspective. .......oovuiie i e e e e 18
DialectiC PerspectiVe........oovnieie e e e 22

CHAPTER 3 — METHODOLOGY ..ot 28
Operational DefinitionsS............ccovi i 31

CHAPTER 4 —FINDINGS ... 34
Coverage Plan Examination ............ccccoiviiiii i 0 34
Content ANalySIS .....ooviiiii A4

CHAPTER 5 — DISCUSSION. .. ..ot et eeee. D2

CHAPTER 6 — CONCLUSION......cciiiiiiii i i ee e aeeee 22200
Study LIMItatioNS.......oooiei i e 62
Suggestions for Further Research...................coooiiiii e 62

APPENDICES

The Survey Instrument ............ccoiiiiiiiiiici i 10



CHAPTER 1

INTRODUCTION

The Dilemma

In March 2002, the editors and reporters ofltteho Falls Post Registéound
themselves in a difficult and unfamiliar situatidre paper’s owner/publisher, Jerry
Brady, announced his intent to run as a Democrttdridaho governor’s race, likely
facing off against Governor Dirk Kempthorne, a Raman incumbent in a staunchly
Republican state. Overnight, the decision thrustswspaper and its credibility into the
national spotlight, with managing editor Dean Milntertaining phone calls from other
media organizations across the country.

The editorial staff took several steps to ensha¢ Brady the candidate would be
separated from the practices and content of thespaper. He moved out of his office,
took an administrative paid leave, and only comslitvith the Post Company board on
financial issues. He stopped writing and editinghigm pieces. The newspaper hired an
ombudsman to critique its coverage of the racevaité a monthly column outlining his
observations. The editorial staff also hosted sdvaeetings throughout the course of the
campaign in which readers voiced their opinionsow the newspaper was doing.

Before his leave of absence, Brady emphasizedaifinal editorial piece on
March 7 that he would detach himself from the opena of the paper and its sister
television station, KIFI-TV 8, and maintain a digti separation between Brady the

journalist and Brady the candidate.



When | was asked to run for governor, an early eamdor me was,
“What will this mean to the company?" Would a famiand employee-
owned company be hurt when its president runs &ditigal office? The
answer is, yes, it could be hurt unless readersvawiers know what the

deal is. It must be abundantly clear I've cut neg tand cannot influence

news coverage or opinion in any way . . . | believaan and will win.

However, if | do not, | want to return to my comnityrand my company

with head held high because of the way I've coretlichyself and in

particular how the wall between the candidate drel media has been

maintained. (p. A6)

Brady won the Democratic primary, but lost to Kehgone in November. He has
since returned to the newspaper, but not as pwoliste currently serves as president of
the Post Company and occasionally writes editar@igerall, many on the staff believe
thePost Registeescaped from the experience with its credibilitiact. However,
Brady’s decision placed them in an awkward posit@®pecifically, they had to maintain
a high level of objectivity and independence initikeverage of the race. Itis a
responsibility that is practically impossible tacamplish, according to Kovach and
Rosenstiel (2001).

One might imagine that one could both report onneyeand be a

participant in them but the reality is that beingaaticipant clouds all the

other tasks a journalist must perform. It becomiéficdlt to see things

from the other perspective. It becomes more dilfituwin the trust of the

sources and combatants on different sides. It besodifficult if not



impossible to then persuade your audience that prdutheir interests

ahead of those of the team that you are also wgitkin (p. 97)

In thePost Register'sase, the challenge came not in just coverindj@afe
journalist involved in politics, but covering theamwho signed their paychecks. It posed
an interesting paradox, particularly when manynpailists view political involvement as
one area that threatens their positions as fapartral observers. On the day Brady
announced his candidacy, opinion editor Marty ha#se tackled the paper’s dilemma in
a column. “Some would call this a conflict of irget,” Trillhaase wrote. “Lawyers say a
conflict occurs when you try to serve two masteHe’quoted an editor from a Midwest
publication, who toldPost Registeeditors, “Everything you write about your publishe
will be taken as influenced by him, no matter houcimyou protest to the contrary”
(Trillhaase, 2002, p. A5).

The threat of developing a perceived media biasanastified concern for the
Post Register According to Stevenson and Green (1980), “Biass .hard to define, but
many find it easy to recognize in their newspagp@i newscasts” (p. 115). Stevenson
and Greene described two definitions of bias ad bgescholars in their study of media
bias. The first is that bias is “inaccuracy,” aidiion that is used less frequently. The
second is that bias is “the systematic differeritetment of ... one side of an issue over
an extended period of time” or that it is the “fmé to treat all voices in the marketplace
of ideas equally” (Stevenson & Greene, 1980, p).116

According to Niven (2003), the focus on media ligsasothing new. As far back
as the Franklin D. Roosevelt administration, csitiave argued that reporters,

particularly those in Washington, have been mdreral than the general public. For



instance, one study in 1936 found that 64 percergporters supported Roosevelt and
they were more likely than the general public teevior FDR (Niven, 2003).

However, media professionals are quick to poirttoat journalists have many
incentives that push them to keep their opiniortsobtheir work. Gans (1985) suggested
that “personal political beliefs are left at homet only because journalists are trained to
be objective and detached, but also because tieglibdity and their paychecks depend
on their remaining detached” (p. 32). Rosen (1%9@)gested that journalists cling to
detachment for two reasons. First, it is the jolistia job to remain isolated from the rest
of the public so he or she can obtain facts, in&drom, truths, that regular people are too
blind to see. Second, any relationship or loyaltaything other than the truth is a
handicap. “No value is more important in journaligran the independence of the press.
Indeed, a journalism that is not independentlytechind independently published should
go by some other name — publicity, rhetoric, sabasship, anything but journalism”

(Rosen, 1996, p.)3

Statement of Purpose

Independence is a goal set by most traditional papers and objectivity is a tool
widely used in achieving this goal. TRest Registewas no different, opting to use an
objective approach in its coverage of the govesmcte in an effort to maintain a
perceived independence from Brady. Using a casly stpproach, this study will
examine thédaho Falls Post Registerjglan for covering the gubernatorial race and
analyze whether the paper followed its plan. Treecudy will include a content

analysis, based on five components of objectivstpresented by Mindich (1999), of



campaign-related articles published by the pap@mRhis analysis, this study aims to
answer the question, “Was the Post Register obgatiits coverage of the race?”
Answering this question is important because itloalp journalists gauge just how
involved they should or shouldn’t be in their regpee communities. The line between
objective autonomy and public journalism is an ésstten debated among journalists, so
investigating issues such as this can provide sdaniy to an otherwise murky subject.
In Chapter 2, the literature review will examingeattivity, including views on
what it is and how it came to be. The review @&iflo explore Mindich’s components
and other viewpoints guiding objectivity’s rolejournalism. Chapter 3 introduces the
methodology incorporated into this study, includandetailed discussion of tir®st
Register'scoverage plan and an outline of the content armal@hapter 4 presents the
findings of this study, while Chapter 5 discusgesamifications. The final chapter,
Chapter 6, summarizes the conclusions, discusedsthations, and suggests areas for

further research.



CHAPTER 2

LITERATURE REVIEW

This literature review will examine the beginnirgfgournalistic objectivity and
the debate surrounding its role in society. Addiailby, this review will discuss
Mindich’s components of objectivity. Finally, it ivexamine several viewpoints from
which journalists define objectivity in an effod tletermine which would apply to the
Post Register'situation. Along with discussing the strengthd areaknesses of each
perspective, this review will discuss which of Micldls components of objectivity best
fit with each viewpoint.

There was a time when a politically involved jodrsteor newspaper was
commonplace. In the early nineteenth centuryptréisan press, not the independent
penny press, dominated American journalism (M&gQ).

Let a political leader come forward, and one or ennewspapers were

immediately to be found devoted to pushing his redts; let a party

schism develop in a state organization, and sodaingapers came to be

know as organ of the two factions. Politicians aged such newspaper

affiliation with care, and considered them esséntasuccess. (Mott,

1950, p. 253)

By the late 1800s, the role of a journalist begachange. According to Kaplan
(2002), the power of political parties in the paldphere began to weaken, taking with it
the incentives that came from newspaper partispnsihéed from the parties, newspapers

began to issue declarations of party independémbey needed reasons to justify their



prominence in the public arena and to mask thdrartyiess of their reporting” (Kaplan,
2002, p. 190).

Shortly after the turn of the 2@entury, journalists began to develop a belief in
remaining independent from community affairs sa@isto compromise their
newspaper’s ability to report independently onrtkemmunities. According to Walter
Lippmann (1922), this belief is due in a large artgo the unique relationship between
the press and society.

The casual and one-sided relationship between readel press is an

anomaly of our civilization. There is nothing elgeite like it, and it is,

therefore, hard to compare the press with any dibeiness or institution.

It is not business pure and simple, partly becalisgroduct is regularly

sold below cost, but chiefly because the commuapplies one ethical

measure to the press and another to trade and atamd. (p. 321)

This ethical measure, according to Lippmann, gebaon the community’s moral
standards. The press is expected to live on theégaane” as the school, the church and
the “disinterested” professions. The community €xpés press to present news that is
not artificial, but instead comes naturally (Lippma1922).

In the eyes of many journalists, the key to aclig\his expectation is
objectivity. They want to remain independent andntaén a sense of credibility, so they

look to objectivity as a bulwark against persomal astitutional bias.



Overview of Objectivity

Objectivity is often the source of many debatestipularly when it comes to
discussing its beginnings, what it means, and varaths really useful. Many scholars
believe objectivity was born in some form aroune #830s (Cunningham, 2000;
Mindich, 1999; Schudson, 1978; Stensaas, 1986)wBat that form was and when
exactly it became an important issue is uncertathveidely debated. One theory points
to the organization of the Associated Press bynalfahof New York newspapers in
1848. The Associated Press was gathering newsufdication in a variety of
newspapers, so it seems there was a need for Weetade objective in order to please
all its clients (Mindich, 1999).

However, Schudson (1978) argued there is littidexnce that supports this theory
and two good reasons to doubt it. First, why shautdactice, obviously important to the
survival of the wire service, become a guiding ideaorganizations not subject to the
same constraints? Instead, the availability ofire service gave newspapers a chance
to focus on other kinds of reporting. Schudson algmed that there is a more serious
problem with this theory and that is that objedyi\didn’t become the “chief norm” in
journalism until the late nineteenth century. Sénsalism was newspaper’s focus at the
time and journalists often sought to write “litana” as much as news.

Equally debated is how to define objectivity. Soseholars, such as Schudson
(1978), considered it a belief that one can andilsheeparate facts from values. Others
view obijectivity in its original sense as a rigosa@acientific instrument meant to find the

truth (Ryan, 2001; Streckenfass, 1990). McQuaiD@Guggested the main features of



objectivity include adopting a position of detacimhand neutrality toward reporting.
There is an absence of subjectivity and partisgnshiequires strict attachment to
accuracy and presumes a lack of ulterior motivegiing to McQuail. However,
Merritt (1995), an advocate of public journalismy@ed that detachment is not a part of
objectivity. In his view, a journalist can be oldjee in looking at facts while still caring
about the implication of those facts.

Ryan (2001) positioned himself between both viestating that the responsibility
of objectivity rests solely with the journalist, wishould gather facts and opinions that
conflict, verify information carefully, seek to @etmine why accounts conflict and which
most accurately reflect reality, and evaluate arlg fdentify sources. Objective
journalists are accountable to their audienceslaeylnever assume that their employers
bear the ultimate responsibility for their behavior

Despite the differing - and often contradictorgws — of objectivity,

Cunningham (2003) argued there is one importarstore¢his principle has remained at
the forefront of journalism: nothing better haslaepd it.

Objectivity, or the pursuit of it, separates us nirothe unbridled

partisanship found in much of the European presdielps us make

decisions quickly - we are disinterested obseraétes all - and it protects

us from the consequences of what we write ... And@slescend into this

new age of partisanship, our readers need, more é&vwar, reliable

reporting that tells them what is true when thariswable, and pushes as

close to truth as possible when it is not. (p. 26)



Components of Objectivity

This study relies on the five components of objetsti as introduced by Mindich
(1999). These include detachment, nonpartisanstiprted pyramid, facticity, and
balance. What follows is a brief description of tmenponents and why they are an
important part of objectivity.

DetachmentAccording to Mindich, the idea of detachment aoefd with the
introduction of the penny press era in the 1830&s€ papers were sold for one cent and,
unlike the six-cent competition, were not suppofigd political party. They were more
sensational and focused more on news that wagdeutse “narrow realm” of the partisan
press. This new form of press detached itself fpatitical parties and created an
alternate paradigm (Mindich, 1999). In the contaxhis thesis, detachment is discussed
in terms of keeping news free from internal anémdl influences, including both
institutional and personal views. A detached regyortould be one who is interested in
presenting the truth — whether good or bad — régssdf the outcome. According to
Mindich, detachment implies “pulling oneself outarfe’s life” and a journalist
“separating his mind from his body” (p.38).

NonpartisanshipNonpartisanship, as defined by Mindich, is kegpne’s
political preferences out of news stories (Mindit899, p. 41). He suggested numerous
studies have shown that American journalists terattupy the middle of the political
spectrum and they pride themselves on being praisddlemeaned on both sides of
politics for their stance. According to Mindich,nmartisanship is a vital part of
objectivity because it can “lead to more spec#icguage about what a reporter is doing”

(p. 142).

10



Inverted pyramidThere are two widely held theories about the tigraent of
the inverted pyramid. First, events such as thd @rar pushed reporters to use the most
important information first in their stories. Sedothe Associated Press used the inverted
pyramid as a way to remain impartial (Mindich, 1298 this study, a story successfully
using the inverted pyramid is one where the ceffdclof the piece is at or near the top
and avoids a narrative form. According to Mindictyerted pyramid is a vital part of
objectivity because it is a “system that appearsrip a story of everything but the ‘fact,’
and changes the way we process news” (p. 65). ddwesfof newspaper reporting before
the creation of the inverted pyramid was on “paoiview.” Now its focus is
“unambiguous facts.”

Facticity. While reporters in the late nineteenth centutgrofzentured into both
ideals of entertainment and information writinghe news, their employers often chose
to emphasize one ideal or the other (Schudson,)18¢8ording to Schudson, facts are
“assertions about the world open to independenndatbn. They stand beyond the
distorting influences of any individual’'s persopagferences” (p. 5). For the purposes of
this thesis, a factual story is considered onedhabutes statements of fact to a source.

Balance Mencher (2000) argued that balance in a storgmlbenean the reporter
stations themselves at the midpoint of an issu piblitical candidate makes an
important speech today, it may be front-page worBwt if on the same day, the
candidate’s opponent repeats what he said the efayebor utters nonsense, the
newspaper is under no obligation to give the stibeysame prominence as the piece on
the first candidate. Balance is a moral commitmitencher said, and cannot be

measured by the stopwatch or ruler. This thesisus#é the Associated Press’ policy on

11



balance, as outlined by Mencher. That includes ntakivery effort to get a comment
from someone who has a stake in the story - edpeifithe person is the target of an
attack or allegation (Mencher, 2000, p. 53).

Before examining thost Registecase, it would be beneficial to review
literature discussing ethical issues that can & political involvement. A majority
of the literature deals with three general perspestof journalistic morality and the
viewpoints within those perspectives. They incltakeindividualist perspective
(autonomy, existentialism), the collectivist perspee (communitarianism), and the
dialectic perspective (public journalism). Whaltdws is an examination of arguments

for and against each one, and an application df eae to objectivity.

Individualist Perspectives

The Autonomous Journalistournalists traditionally consider autonomy taabe
principle, which allows the press to fulfill its guof informing the citizenry, free from
partisan bias and other corrupting influences (MaDg2003). Under this view,
journalists feel serving the public is best donedgyorting with balance, fairness, and
independence.

According to McDevitt (2003), understanding autoty as a developmental and
multidimensional concept will shed light as to wigth young and veteran journalists
reject its opposite. First, young journalists, iakimg the transition into the professional
field, come with a deteriorating support for a jaalist’s involvement in the community.
According to McDeuvitt, this erosion is often attitbed the students’ experiences with

campus newspapers, where they develop a strong eéastonomy and independence.
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It's a belief that is compounded during the begwgnyears in the professional field
because the young journalists have a desire tdajeaesense of self-identity.

According to McDeuvitt, professionals consider conmity involvement a threat
to autonomy both inside and outside the newsroosidé the newsroom, the biggest
threat has come from the crumbling wall betweenrass and editorial departments.
Organizations are undertaking alternative methdd®ws delivery (i.e. the Internet).
More than 150 newspapers have closed since 19@dG;hen ownership is on the rise
(Stamm & Underwood, 1993). These kinds of charmge® pushed journalists closer to
the profession and away from their prospective miggions. In a study of organizational
and professional identification among journali®asso (1998) found that the journalists
she surveyed at a Midwest metropolitan newspa@gtiited more with the profession of
journalism than with their newspaper employer. Adatg to Russo, professional
identification served as a source of collectiveiration, energy, and strength for the
journalists. Professional values, including autopowere especially important in
sustaining the group through restructuring and meameent changes that affected all
members, as well as through their day-to-day chgée and frustrations.

Outside the newsroom, relying too much on the safhgential sources is
viewed as the biggest threat to autonomy, whiahhg, according to McDeuvitt, editors
will provide an analysis and interpretation in nes@serage so that source comments are
subordinate to the reporters’ narrative. This repnés a form of narrative autonomy,
where journalists produce highly coherent, thematitictured stories.

According to McDevitt (2003), citizens are betserved if they are left out of the

decision-making process in the newsroom. Additilynal journalist’'s independence

13



within a community helps to legitimize him or hexran autonomous moral actor with a
unique role in society. When journalists choosbdanvolved in civic affairs, even the
promotion of a common good, their ability to questthe very consensus about what
constitutes the common good is diminished (p. 160).

Supporters of autonomy would view objectivity e practice of distancing
journalism from the community, or playing the rollethe unbiased observer. In the
context of Mindich’s objectivity, they would sideast heavily with the detachment and
nonpartisan components of objectivity. In other dgran objective news story,
newspaper, and journalist would need to be detaftbedoutside influences. Calling it
the “dominant stance of professional journalismaggtiMcCombs (1997) said “this
vision of journalism is captured in descriptionglod news media as our window on the
world. It is summed up in the signoff phrase oambus former American television
anchor, ‘And that's the way it is™ (p. 438)

The Existential JournalisAccording to Merrill (1989), existential journalisi
mainly a subjective journalism, in the sense thatfocus is on the person who creates
the journalism. At the same time, it does not ignitve outside world of objective reality.
A moderate journalistic stance, existentialism ggtpes the need for journalists to form
relationships with the community while also empheg the importance of objectivity
and freedom.

Existentialists maintain that persons who attengptshed freedom are

living inauthentic lives - living “in bad faith."nl spite of the personal pain

it may cause, freedom - especially positive freedois necessary in an

open society, one in which democracy and a plurgdiarnalism are

14



important . . . Without freedom, there is no cnastj no pushing toward

progress in journalism. Even if the masses do nbly fappreciate the

value of freedom, journalists should constantlyedef it and protect it.

(Merrill, 1989, p. 147)

The best way to understand existentialism, acogrth Merrill, is by recognizing
that it is a philosophy that emphasizes relatigpshespecially between the objective
world and the subjective person. The existentiatnalist knows that truth in the
objective sense will never really emerge and onhjective views of bits and pieces of
the truth will filter through. So the idea of exastial objectivity accepts that facts exist in
the objective world, but focuses on the importapicéne subjective person reducing
those facts to an accurate account of the truths;Téxistential journalism accepts that a
journalist’s responsibility is to interpret objaatifacts truthfully and accurately from the
perspective of the individual journalist. (Stok&995).

According to Stoker (1995), existentialism helpake journalists aware of their
moral duties. It provides objectivity with its mblamse and encourages journalists to be
true to themselves and to society. In other waglistentialism makes it possible for a
journalist to report stories accurately, fairly pamtially, and completely. Stoker provided
a framework in which he believed journalists coljicstify taking liberties with the
general norms of objectivity.” (p. 18)

This existential model focuses on creating bottiad@nd moral responsibilities
through combining objectivity (professional andamgational responsibility) and
subjectivity (individual responsibility). At the se time, the feelings of anxiety and

alienation make way for authenticity. AccordingStmker, authenticity moves the
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journalist beyond his or her social responsibiliythe point of individual moral
responsibility.

Existentialism focuses the journalist inward andk®s questions about

the morality of the actions of each individual joalist and thus the

actions of all journalists. Objectivity is outcormeentated, defensive in

nature; it allows the journalist to avoid takingpensibility for what he or

she does. By introducing existentialism into theuatopn, the door is

opened for the journalist to take the offensive,fdous on process-

orientated obligations and duties, and to assuoresibility as a human

being in a society of human beings. (Stoker, 19920)

However, Ryan (2001) argued that existential jalism shares the same fatal
weakness that is found in other alternatives teahbjity, such as communitarian and
public journalism. They are all reflections of whiaditional objectivity critics believe is
“good.” They require that journalists develop pecagendas (e.g. to improve
democracy, to adopt perspectives of marginalizedg, to expand freedom). They all
favor a “progressive” journalism that requires betiate ideological intervention.

According to Ryan, the argument that existentatpalism aims to improve the
community is admirable, but at the same time prolbkic because it can’t be applied on
a case-by-case basis. For instance, a few yearshaiiouston Chronicleindertook a
campaign to encourage voters to approve funding foew baseball stadium, a move that
officials claimed would solve some of the city’®an problems. However, many citizens
opposed the addition of the stadium and feltGheoniclewas acting irresponsibly

(Ryan, 2001).
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Some proponents of existential journalism woulgliarthat the newspaper’s
support for the stadium was not an example of emtsilism, while others would agree
that it is a perfect example, according to Ryare feoretical framework underlying the
idea of existential journalism cannot be used ady the discrepancy because each
proponent can hold a different view while citin@ tteame philosophical constructs for
support. Similar to Stoker, Ryan’s suggestion & #xistential journalists should insist
that individual journalists adopt a moral respotlisyb They should accept a definition of
objectivity that reflects their concerns so theg tan their attention to curbing unethical
journalism.

According to Merrill (1996), the existential jowinst recognizes that objectivity
goes beyond having accurate quotes and correct spefiengs.

He knows that factually correct stories do not cosgobjectivity. He is

convinced that neutrality and dispassionate writidg not assure

objectivity in a story. He is aware, of course ttha does not really know
himself what objective journalist is, but he isestihat it has aspects and
subtleties not present in the highly regarded jalish concept of

reportorial ‘neutrality. (p. 86)

Merrill said that existential journalists haveespect for subjectivity. They
recognize that true objectivity “would also be thdtich involves the interest of the
reporter. It is impossible for the journalist taateh himself from his story if he is to give
an honest and full (‘encompassing’) account” (9. 9t other words, a journalist is a
better reporter when he or she removes the distaarcer and allows some involvement,

in an effort to get a more complete story.
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So, in the context of Mindich’s criteria for obfeaty, existential journalists
would not view objectivity through the lenses ofatdnment or nonpartisanship. They
would also hesitate to embrace facticity as a @laobjectivity, at least when it is
considered the practice of “merely reporting facs®giving bits of pieces of
information” (Merrill, 1996, p. 89). They are marefavor of facticity when it is
considered the practice of getting to the essehaestory or asking questions that “get
beneath the normal journalistic objectivity” (p.)8%his desire for completeness and
encompassing reporting would lead existential jalists to view objectivity based on
the balance aspect of Mindich’s definition. Adogti subjective objectivity, they would

consider an objective reporter one who completelyecs a story or event.

Collectivist Perspective

Communitarian JournalistThe most common weapon journalists will use in
fighting their critics is usually composed of argemts involving the ideas of
individualism and freedom of the press. These atk positions that some feel are close
to unconditional (Christians, Ferre, & Fackler, 2aHowever, according to Christians
et al., the public’s distrust and constant crititsstoward the press continues to increase
because the press’s protection is not as infalislence thought. Using Enlightenment
individualism as a defense for the media’s actisrisecoming noticeably deficient. The
answer to this problem, they argue, rests withctiramunity.

To counter Enlightenment individualism successfullynormative ethics

of news reporting must insist that both community goersonhood are

central to the nature of human being; that our aetof what constitutes
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human existence will necessarily influence beliafsout the proper

conduct of democratic government; and that the enstiind in a vital

position-at the center of those webs of meaning wiyich people

understand and transform culture (p. 54).

Communitarian journalism redefines the constinaigrotections to favor the
audience. When the focus of the news content feeshirom autonomy to
communitarian, the press’s mission also changeshandoal of reporting becomes civic
transformation (Christians et al., 1993). Withirstephere, the media seek to provoke a
like-minded philosophy among the public. “A revizald citizenship becomes the press’s
aim — not merely readers and audiences provideddata, but morally literate persons”
(p. 89).

However, Barney (1996) warned that this “curetommunitarian journalism
may be more detrimental than the illness. The apnseces of the communitarian draw
are widely visible in the world. Nearly 80% of thwerlds’ population lives in rule-bound
traditional cultures that change little from genierato generation, mainly due to the
efforts of communitarians in the past (p. 141). ldwer, the drive towards a
communitarian approach continues to ignore hisaony other factors, like declining
readership and viewership. The media grasp aft@nuanitarian journalism as a
response to intense competition, installing audiemrientated policies, like “tell them
what they want to hear” and “don’t make them arigagcording to Barney.

Barney argued that this view of “we do whateveu y@nt us to do if you will
read/listen,” actually blinds the media to its msgibility and function of stimulating

participation in the decision making process bottally and nationally. At best, the press
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is providing society with what it feels is wantedjen in reality it is merely trivia. At
worst, it is pandering. “This communitarianismas fore responsible for social
problems than is individualism” (Barney, 1996, #31

While Altschull (1996) argued that it is foolish desmiss the idea for a new
direction for journalism, he also is not sure comitarian journalism is the answer.
According to Altschull, community journalism’s biggt weakness is that it puts the
public’s interest before maximization of profit. ldegued that “working stiffs,” no matter
how high, cannot force a formula like this on pe&opt corporations that pay their
salaries. The only way to overcome this obstacte nvince bosses that involving
society in the process of journalism will still piiece earnings while serving the needs of
the people.

Northington (1992) offered a model that journalistsild use to assess the risks
of practicing community activism. The model is ldhsa four broad principles: acting to
create intrinsic goods, cultivating citizenshigspecting personas as ends, and appealing
to universal principles. Applying this model to tt@mmunity involvement of the
Messenger-Inquirein Owensboro, Kentucky, Northington concluded thattension
between activism and allegiance to independencebalasced effectively.

That is not to say, though, that activism oughtbto common for any

mainstream newspaper. Minimizing risk depends anahility of news

employees to resist real or perceived pressures $aurces and employer

and on the capacity of the audience to look beyapmkarance of conflict

of interest to understand a newspaper’s workiny230)
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Still, a newspaper’s involvement in the communggrticularly when it involves
political activism, can complicate journalists’ @ffts to maintain their credibility with the
public. According to Niven (2003), nine out of 1@nAaricans believe that members of the
media are regularly influenced by their personalwa when covering politics.

This distrust may have dire consequences. Medailsligy influences not

only how people react to the news, but also consiommf news, and

even trust in government . . . Given the potentigbort of media bias

beliefs, it is important that credible evidencedssembled to address this

concern. (p. 312)

When considering objectivity, communitarian joursel view the practice from a
social perspective. According to Massey (1998) aine of community journalism is
based on “strengthening public life — seeing tbat people involve themselves in the
civic affairs of their communities . . . tuningamd acting on a community’s collective
concerns to deliver the kind of news that engageple in public life” (p. 395). So a
journalist would be considered objective if he loe $s “producing journalism that’s
unmistakably written from the citizens point of wig(p. 395).

Returning to Mindich’s criteria, community journsts would obviously be
opposed to objectivity involving detachment andpamntisanship. The focus of
community journalism is going “beyond the mere srarssion of information to increase
political participation, and focusing on news thatps a community to solve problems”
(McDevitt, Gassaway, & Perez, 2002, p. 89). Comnauidn journalists argue that
objectivity is not based on detached reportingoivsiderate of whether it is good or bad

for the community. Instead, objective journalisnthiat which involves the community in
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presenting factual, beneficial information. So azhtes would view objectivity based on

facticity.

Dialectic Perspective

Public Journalist The idea of public journalism has been widelyatet since
principal founders Jay Rosen and Davis Merrittdmed the phrase in the early 1990s. It
is based on the view that journalists should takeoee proactive role in their
communities, stepping away from the traditionahstof being a detached disseminator
of fact and embracing the idea of community activiRosen (1995) stated that public
journalism is at least three things. First, itmsasigument about the proper task of the
press. Second, it is a set of practices that amglspreading through American
journalism. Third, it is a movement of people anstitutions.

According to Merritt (1995), public life and jowlism are inextricably
intertwined. When public life is in trouble, sojearnalism. Both citizens and journalists,
as members of society themselves, share commos.Jdals, it is important that
journalists help citizens re-engage in public lifehey view their objectivity as merely
telling the news in a detached way, journalist$ mot be particularly helpful to public
life or the profession.

However, critics of public journalism argue thiaisia movement responding to
profit-driven media corporations, and its focustie® community compromises
journalistic integrity and credibility (Glade & Rgr 2003). Arguments are often based on
examples of news organizations that were unsuadaagheir attempts to implement

practices of public journalism. For example, 16 anapedia organizations in North
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Carolina revised their political campaign coverag&994 in ways they felt focused it
more on issues considered important by citizensyTonsidered it a way to move
beyond the traditional “horse race” coverage anthect more closely with readers’
concerns (Effron, 1997). The organizations reliagablic polls in selecting the issues
and then interviewed the candidates, using questbased on these issues. In the end,
local politicians felt the project didn’t improved electoral process, and it drew
widespread criticism from elite news organizatiansund the country, such @ke
Washington PostndThe New York Time$hey contended that by relying on polls to
guide their coverage, journalists were pandering#olers, abandoning professional
responsibility to assess the newsworthiness ofteyendermining the candidates' own
political judgments, and ignoring the equally imjaoit public issues that didn't show up
in the polls (Effron, 1997).

In response to these types of examples, Merettgmted a two-fold argument.
First, many newspaper editors attempt public jolismawithout understanding its
underlying philosophy. Second, those who undersitarghilosophy should realize that
the results of any one project are unimportant.otding to Merritt, public journalism is
a partnership between journalists and their comtimgnand if it is not viewed as a long-
term commitment, it is destined to fail (McMasté&r$/erritt, 1996).

However, Voakes (1999) stated that examples sifaléhe one discussed above
raise deeper concerns with critics of public jolisma. First, some worry about its
rejection of detachment. McMasters argued thatjalists need to be dispassionate and
detached in their coverage of news just like decsaparate themselves from their

patients’ medical problems (McMasters & Merritt 989. Second, critics are concerned
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about the perceived loss of the “watchdog” resgmlisi as implied in the First
Amendment. By committing to finding solutions taplems, journalists align
themselves with policymakers who plan and implentieese solutions, thus constricting
their ability and right to criticize these officeahnd their policies. Finally, critics worry
that in responding too eagerly to citizens’ viemsws organizations become no more
than public polls and market research (Voakes, 136ntent will reflect what audience
members want to consume rather than what jouredbst the audience should consume.

Proponents are quick to dismiss each of theseecoacConcerning a rejection of
detachment, Friedland (1996) argued that publicnalism depends on the proposition
that news institutions depend on a vibrant pubtid aivic life for their own survival.
Because of this, they cannot remain neutral on érgiublic life should go well.
However, public journalism institutions remain rmalion what particular solutions to
public problems work best in any given communityother words, a rejection of
detachment doesn’t mean a journalist should takessin a certain issue or use biased
reporting.

According to Merritt (McMasters & Merritt, 1996)ublic journalism does not
mean the end of the “watchdog” aspect in journaligmsuccessful attempts to
implement this movement have failed because thanizgtions have abandoned such
ideals.

Public journalism is not aimed at solving problenits;is aimed at

reengaging citizens in solving problems. It does seek to join with or

substitute itself for government (in either case amtrageous and

impossible aspiration); it seeks to keep citizen®ffective contact with
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the governing process. Its goal is not to bettarecot journalists with

their communities, but to better connect the peapleommunities with

one another. (p. 30)

Finally, Rosen (1996) responded to concerns ofl@ang to the audience by
arguing that journalists are members of a commuanty not a mechanism outside of it.
While it doesn’t mean that they become an advowatiee cause, it also doesn’t mean
they withdraw into a stance of “civic exile.”

Whether arguing in behalf of or againgblgujournalism, several scholars have
suggested ways the ideal of public journalism eartsed. For instance, Massey and
Hass (2002) believed that public journalism’s uéttengoal is to help revitalize civic life.
In order to do that, it must succeed in two objexgi First, journalists must be convinced
that public journalism can be used to fix the daenthgt traditional journalism has been
accused of causing to the public’s interest antdgyaation. Second, public journalism
must make a difference among news audiences.

Merritt (1996) believed that successful palpiurnalism comes after journalists take
the “philosophical journey.” The first two stepstirat journey include accepting that
journalism is an integral part of the system oflmulife and recognizing journalism’s
integral role public life, which is imposed on jitsirnalists.

Public journalists would most likely advocate &scientific objectivity. They
reject a “conception of objectivity that requiresijnalists to disengage from all aspects
of community life.” Public journalists instead “fation as fair-minded participants in
community life whose participation focuses on natipan processes and procedures”

(Glasser & Craft, 1996, p. 154). According to Hatltend Zubric (2000), public
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journalists do not use objectivity simply becauseatlows them to accurately gather
facts; rather, they use objectivity because withipubhey argue, no pure facts would
exist” (p. 59).

So public journalism advocates would not view obye reporting based on
detachment. It would be more important for a regraid be involved in the problem-
solving, not just presenting the information. Thaing said, such practices would not
ignore factual and balanced reporting. So publicnpalism would argue that
nonpartisanship, balance, and faciticy are all irtgpa aspects of objectivity.

These positions were selected because they eacid@mdifferent view on the
journalist’s role in their community. Autonomy fages on the press fulfilling its duty of
informing the public, free from partisan bias arnldev corrupting influences.
Existentialism recognizes the need for journalist®rm relationships with the
community while also emphasizing the importancelgéctivity and freedom. Under
communitarianism, a journalist is highly involvedthe community, helping to create
and promote policies vital to a community’s existen_astly, public journalism
encourages journalists to help citizens re-engageiblic life, bridging a gap of distrust
between the media and the public, while clinging tevel of independence.

In the case of thBost Registereven if Brady was fulfilling a community need by
getting involved in politics, it is still importathat his paper maintain a certain

journalistic independence. Thus, this study aiman®wer the following questions.
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RQ1: Did theldaho Falls Post Registdollow its plan to maintain independence
from Brady, as outlined in a published articleha beginning of the campaign

coverage?

RQ2: Was the newspaper objective in its coveragheo2002 Idaho

gubernatorial race?

Based on the answers to these questions, thig sillcapply the viewpoints
previously discussed to thost Register'sase in an effort to determine which approach

to objectivity the staff used in their coveragelad race.
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CHAPTER 3

METHODOLOGY

Once Brady announced his intent to run for govermamaging editor Dean
Miller sent e-mails to news professionals literalbattered across the country, looking
for suggestions as he drew up a plan for the papeverage of the race. He relied on
much of their feedback in creating a five-step pilahich was published the day after
Brady made his announcement. In a related colunmiterNassured readers this plan
would keep Brady separate from the practices anteab of the newspaper.

The problem the newsroom faces is how to guarahigtereaders get an

even-handed report if Jerry Brady, a major stodéioin the company

that owns this newspaper, wins the Democratic pymand faces

incumbent Gov. Dirk Kempthorne. I'm confident resdeill get a solid

report, but what matters is your confidence. Wadll in good faith.

Readers must, too. (Miller, 2002, p. Al)

In his column, Miller outlined specifically whategts they would take in
separating themselves from Brady. First, Brady wanbve out of his office, taking an
administrative paid leave, and only consulting wite Post Company board on financial
issues. Second, he would stop writing and editpigion pieces. Third, campaign stories
mentioning Brady would include clarification ashis relationship with the paper.
Fourth, the newspaper hired an ombudsman to ceiiguicoverage of the race and write

a monthly column that would outline his observasidrifth, the editorial staff would host
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meetings throughout the course of the campaignevteaxders voiced their own opinions
on how the newspaper was doing.

Using a case study approach to answer the firearel question, there were
several ways this study gauged whethemRbst Registefollowed its plan. Interviews
with staff members helped verify Brady’s presenicéha paper (Did he move out of his
office?). An examination of editorial pages pubdididuring the campaign determined
whether he wrote editorials or opinion pieces. iikir examination of the published
campaign stories were used to determine whethgyaper ran its clarification of
Brady’s involvement in every story mentioning haame. A study of the ombudsman’s
articles, as well as letters to the editor, progideme insight as to how well the paper
followed the last two steps in its plan.

Yin (1994) defined a case study as an empiricalinyqusing multiple sources of
evidence to investigate an issue within its refal-diontext. According to Wimmer and
Dominick (2003), the case study approach is adgmatas because a researcher can
gather a wealth of information about their topiciditionally, it also makes it possible for
a researcher to deal with a wide spectrum of exieen

This approach fit th@ost Registecase, mainly because the data came from a
variety of sources, including published storieteliviews with staff members, and emails
to and from managing editor Dean Miller, which hilimgly provided for the purpose of
this study.

In answering the second research question, thssstlised a content analysis to
examine alPost Registestories mentioning the two candidates or the itsedf. The

articles were written by a member of the staff potlished between March 7, 2002, the
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day Jerry Brady announced his intent to run foregoar, and November 6, 2002, the day
after the election. The sample excluded repori® fiflte Associated Press, the
ombudsman columns, and letters to the editor, m&ietause the editorial staff was not
responsible for writing those pieces. The artiglese accessed electronically, using the
Post Register'sVeb site and through visits to the paper’'s morgulelaho Falls.

This thesis employed a content analysis becausapvach allows researchers
an opportunity to examine information in an objeetand quantitative manner, according
to Kerlinger (2000). Berelson (1952) listed seventases of content analysis, including
the ability to expose propaganda and/or bias tecles. Some valuable functions of
content analysis include auditing communicationtenhagainst objectives, exposing
propaganda techniques, identifying the intentiarg @her characteristics of the
communicators, determining the psychological stdfgersons or groups, reflecting
attitudes, interests of population groups, revegiatus of attention, and describing
attitudinal behavioral responses to communicatiRerélson, 1952).

Wimmer and Dominick (2003) outlined 10 steps indweting a content analysis:
1) Formulate the research question or hypothekidefine the population in question. 3)
Select an appropriate sample from the populatip®efect and define the unit of
analysis. 5) Construct the categories of contebetanalyzed. 6) Establish a
guantification system. 7) Train coders and condyaiot study. 8) Code the content
according to established definitions. 9) Analyze ¢bllected data. 10) Draw conclusions
and search for indications (p. 145).

Conducting a content analysis is beneficial to tthiesis because it

provided an accurate picture as to whethePtb&t Registewas truly objective in
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its coverage of the race. Rather than trustinghthwespaper’s public statement of
intent, looking at the content of each story cah ue whether they put into
practice what they promised.

The individual units of analysis were the articiéd®ut the governor’s race
published in thé’ost RegisterEach story, or unit, was coded based on a framewo
using Mindich’s components of objectivity. Thesempmnents were measured, as
outlined below, using several dimensions introduocgdlalaney and Buss (1979) in a
similar study on campaign coverage. These incluetgiency and amount of coverage,

favorableness of coverage, and sources of news.

Operational Definitions

DetachmentAs discussed before, detachment is the practi&eeping news
content from favoring one side of an issue ovettaro This component was measured
by examining favorableness of the coverage, asegfoy Malaney and Buss.
Specifically, stories involving the candidates wigrdged as favorable if they associate
attributes of success to their campaigns. Thesbwtts included winning, gaining, being
successful, skilled, being a hard worker, diligentesponsible, being greeting by a
favorable crowd reaction or approval. Unfavoralitgies were those using negative
traits, such as losing, losing support, failingngenegligent, lazy, foolish, irresponsible,
and being greeted by an unfavorable crowd or dissagh. Stories not classified as
predominantly favorable or unfavorable were congdaneutral.

Inverted pyramidlnverted pyramid style was measured by codingHerFive

Ws. (who, what, where, when, and why). Specificdligw many of those elements are in
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the story’s lead? Additionally, the author examimétkther the story followed the basic
inverted pyramid rule, which requires that a repodrganizes a story with the most
important information at the top.

Facticity. A story’s factual basis was measured by codimgériables such as
the number and type of cited sources. Similar tételley and Buss, the sources were
grouped into general categories: Republicans, Destsaelected (including executive,
judicial, legislative braches of government), ie&rgroups, experts, and other sources.
When no other source was mentioned in a storyieherter was considered the source.

Balance Both balance and nonpartisan components were aau#el the same
category (balance), due to their similarities. @éhor measured balance by counting the
number of paragraphs in a story mentioning Bradgw®the number that mention
Kempthorne. Another variable considered was whetmestory has a picture, and if so,
who is featured in that photo.

A more complete coded sheet can be found at tti@fthis thesis, labeled as
Appendix A.

In addressing reliability, the author tested isreger reliability by conducting a
pre-test with another graduate student. Each iddalianalyzed a sample of 10 articles,
and using the Holsti formula, the author measunedcbnsistency between coders. The
higher their agreement, the greater the intercoglebility. The Holsti formula was used
in order to gain a correlation coefficient thatgas from .00 (no agreement between
coders) to 1.00 (full agreement between coders).ifiittial test produced a coefficient of
.70, which met the requirement for reliability (l4t) 1969). However, further tests were

conducted in an effort to improve the correlatiddjustments were made to the coding
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instructions, which proved to be a slight hindramc#he initial tests, and subsequent

testing resulted in a coefficient of .80.

Data Analysis

The data collected through the content analyssamalyzed by using SPSS 11.5.
By conducting frequency tests and means procedimesuthor was able to conclude
whether or not thé&daho Falls Post Registavas indeed objective in covering the Idaho

governor’s race in 2002.
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CHAPTER 4

FINDINGS

Coverage Plan Examination

In formulating thePost Register'soverage plan, managing editor Dean Miller
did not depend just on outside professionals. He sblicited any feedback he could
from his own staff. The reaction was somewhat mix&ae reporter told Miller in an e-
mail, provided by Miller for this study, that heaghid not expect a lot of input from her
fellow co-workers.

| think a lot of people are afraid to speak outdaese they fear getting into

trouble. No one I've talked to feels comfortablewatbcriticizing Jerry's

decision. My concern is that if we already feelttwvay now what is going

to happen during the election? | wish he wasnhglahis. | think it will

cost the paper down the road. We can do the bbsinjohe world, but

people here want to believe the worst about theepapnd to many of

them, this confirms their irrational thoughts thag are just a tool for Jerry

to spout his liberal views. (Reporter's e-mail tedd Miller, March 4,

2002)

Ironically, the paper’s political reporter, resgdnie for covering the election and
faced with the task of covering his boss, was natri@d about the paper’s conundrum.
In fact, he told Miller in an e-mail, provided byilldr, that he looked forward to the

upcoming campaign.
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“I'm probably in the minority but I'm glad he's ning,” he said. “It throws us right into
the middle of the biggest race of this politicehsen and ensures that everyone will be
watching us closely and reading everything we wAed that's when this job is the most
fun” (Reporter's e-mail to Dean Miller, March 4,@%).

With help from those outside and inside the newspayiller and staff put the

plan, as outlined earlier, into action. What folkis an analysis of each part of this plan.

Brady’s RemovalThe same day Brady made the announcement to rwffice,
he told readers in a column that he had every fimerf staying away from the
newspaper and its daily operations.

| have taken a paid leave of absence from anyttondo with the Post

Register or the company, with one exception 18kcdss below. I've moved

out of the building into a home office. I'll turn my cell phone and will

drop the company car before its lease expires MakchThe next time |

walk in the door will be as candidate for goveronbidaho, expecting to

be treated no better or worse than the other catelidr the office, Gov.

Dirk Kempthorne. (Brady, 2002, A6)

According to Miller, Brady kept to his promise. Withe exception of the rare
Post Company board meeting, Brady was not seenamoond the newsroom during the
campaign. Brady'’s prior responsibilities as puldistvere given to Roger Plowthow, the
paper’s general manager who was named acting pebliddditionally, Brady’s name
was removed from the masthead of the paper angt&é&ting on the phone mail system

was replaced with a greeting by Plowthow. “We waseverly-sensitive about it, that |
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think we probably went out of our way to keep oistahce” (Miller, personal

communication, May 26,2005).

Editorial Influence Brady also kept his distance from the editorialgpag
According to Miller, enforcing this aspect of theper's guidelines “turned out to be
remarkably easy.” Since Plowthow was not heavilyolned in editing the opinion page
as general manager, Miller took a bulk of that oasbility upon himself during the
campaign, which helped ensure that Brady was notop#he process. In fact, opinion
editor Marty Trillhaase penned a few editorialgicizing Brady during the race. In one
particular editorial, Trillhaase blasted Brady lfos reluctance to adopt his own platform
for fixing the state’s economy and school budgebjEms.

Being the anti-Kempthorne candidate simply isn‘ough. Brady's the

challenger. He needs to fill a leadership vacuuts. his job to tell

Idahoans they can no longer be both for schoolsagaghst taxes . . . The

guestion Idahoans need to answer is do they wagit #ithools to be

worse - or better - four years from now? Are thdifing to pay a little

more now to get the right result later? Unless Brasks them - it's a sure

thing Kempthorne won't - we'll never know. (Trilbse, 2002B, A6)

According to Miller, Brady wrote one last editdrizefore announcing his
candidacy and then stepped away completely. “Ibdiyt interfere a bit . . . It's one of
the things | respect about Brady. He really obsithe bright line between his old role

and his new role” (Miller, personal communicatitay 26, 2005).
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Brady’s editorial disappearance was not justliertienefit of the readers, but the
staff as well. One of the copy editors stressedtresl for Brady to remain absent from
the opinion page in an e-mail to Miller.

Jerry Brady should not be writing any more editigti@ven ones saying

he's not the publisher anymore. That defeats thipgse. "I'm not the

publisher anymore, but I'm writing an editorial e pages of the paper

I'm not supposed to be publisher of." . . . If hedsv candidate Brady, he

is just like everyone else. He doesn't get ANY isdyow ANY newspaper

covers his candidacy . . . If he is, in fact, no¢ publisher anymore, he

does not get to have expectations. Period. I&sdiknom leaving you with

a baby-sitter. She tells you the baby-sitter isharge, but tells you she

expects you to behave and clean your room. Wely'swteally in charge?

Not the baby-sitter. (Copy editor’'s e-mail to Déditler, March 2, 2002)

Critiquing the Critic.Following the advice of other media professionklgler chose
to hire an outside observer to critique the newsest about the governor’s race and to
investigate any complaints. “I'm still answeralwdhe readers and will continue to return
your calls, but when you complain about how stoaeswritten or reported, someone
else will investigate those complaints, too,” hiel teaders in his March 8 column.
(Miller, 2002, Al).

That critic was Lee Warnick, an instructor at Biagn Young University-ldaho

who spent several years working as a journaligténndustry. According to Warnick’s

contract with the paper, which was made availabkfé public, his main responsibility
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was to write a column specifically focusing on Best Register'soverage of the
gubernatorial race. The 500-word column would ruleast monthly beginning March
24, run every other week during the month of Sepenrand every week during the
month of October. He was also responsible for gvua@a column, which would be
published the Sunday following Election Day. Thepact of the paper’s plan was one of
the most visible and thus, was the easiest to study

From the very beginning, Warnick assured readetsité would keep a watchful
eye on the paper. In his first column, Warnick jpetsdl that thdPost Register'soverage
would be generally up-to-standard and that mostremwould be unintentional or simple
judgment calls. “But I'm also ready to be provenentvise. | hope these reports over the
next several months will help move the spotligbtirthe paper and its unavoidable
complications to an important political race anaealthy exchange of ideas and views”
(Warnick, 2002A, A6).

An examination of Warnick’s columns seems to shioat he took his
responsibilities seriously, taking the paper t& tabenever he felt they made a mistake.
For instance, in a piece published just a few wéeisre the May primary election,
Warnick pointed out that the newspaper ran anlantioc a local long-shot challenger
running for a Senate seat, but failed to do theesfamBrady’s challenger in the
upcoming Democratic primary — a little-known carat&lwho also happened to be from
Idaho Falls. “If it had been me, | would have ruskestory on any of Brady' s primary
opponents into print, especially one from my ciatign area, to avoid the very

appearance of favoritism” (Warnick, 2002C, A5).
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However, Warnick was also quick to note when thpgo was doing its job. In
one column, Warnick reported that there was noexngd that the paper was covering
one of its own. “If anything, the P-R has erredtliom side of caution so far by printing
only the necessities and basics about this radé&euts customary coverage in many
other spheres of public interest” (Warnick, 2002B). Later on, he noted that the
editorial pages seemed to be favoring the Demacsgtnpathizers, but it was not based
on any actions on tHeost Registeside. Rather, it was mainly due to the lack ofaact
from Republican supporters, specifically when ihesato rebutting criticisms voiced by
editorial writers and in letters to the editor (\Wiak, 2002E).

But Warnick didn’t let thd?ost Registeget away without shouldering some of
the responsibility. A major staple of the paped#@rial page are columns written by its
reader advisory board, a group of outside obsereersited to balance the views of the
editorial staff with their own opinions. Warnickted that members of the board who
sympathized with Brady and other Democrats wereties voicing the majority of
opinions. “If Republicans don't like seeing thetimte standard-bearer and legislators
continually criticized, they need to join the diglon these pages and put their opinions
and ideas out there for us to examine and disdiise are two sides to issues - even in
Idaho” (Warnick, 2002E, A6). Warnick’s commentsseel to strike a cord with readers
because several letters to the editor either stipgaor rebutting the article appeared in
subsequent issues. Additionally, Warnick’s obséovetled the editorial staff to
recruiting a conservative voice willing to rebutpoging claims, thus removing the paper

from any unintentional bias.
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In a column a few weeks before the race, Warnicldependence was
particularly apparent in a column critiquing a @dxy opinion editor Marty Trillhaase.
Trillhaase had criticized Kempthorne’s decisiomgiee $2.5 million to Melaleuca, a
predominant company in ldaho that produces and etshealth-related products.

You'd think a headline like that would give Kempthe just what he

needs - upward momentum four weeks before an etedied to a

faltering economy. So, why has it generated a laastikd Here’'s what

people are asking us: Kempthorne cut education.rgvided he find a

spare $2.5 million for Melaleuca? (Trillhaase, 20026)

Warnick fired back at Trillhaase, questioning Vagjueness, specifically in
outlining what he meant by “backlash” and by “peoate asking us.” He concluded that
if there was a backlash, it was on a small scalé,Taillhaase was just overselling his
story (Warnick, 2002H).

While he was the paper’s media critic, Warnick aaw his share of criticism.
Reader John Carey was patrticularly critical of Vitkderand voiced his objections in a
letter to the editor.

All of (Warnick’s) effort gives this reader a neiyat view, and reminds

me of words Shakespeare used once - something @haoh to do about

nothing.” . . . (Warnick’s) comments remain configsi. . . Stop wasting

space on analyzing your positions and just teNlvbhe you are and report

the news the best way you know. The readers wdlkfair reporting, and

they will know whether Brady is their choice of datates once his
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agenda is heard. Good, unbiased and reliable megorvercomes

oversight any day. (Carey, 2002, A5)

That’s not to say that readers refused to utilizemék’s responsibility as an
independent investigator. In one of his columns$yean in the race, Warnick responded
to one inquiry — by the vice-chair of the countiRepublican group - surrounding the
paper’s delay on reporting a state report releagadempthorne. The summary was
released to the media on March 21 but didn’'t appetirePost Registeuntil April 11.
“With Mr. Brady running on the opposite side, thextainly does not fly with me,” said
Knut K. Meyerin (Warnick, 2002B, A5). In responsg@jnion editor Marty Trillhaase
countered that the newsroom only has one fax machimd with the number of faxes
coming in on a daily basis, it likely got misplacédiditionally, Trillhaase said the
summary was a "general distribution press reletisd'was mass mailed to Idaho media.
Usually, the governor' s staff followed up by tédlepe when pieces important to them
are not published, and that did not happen indhse. Trillhaase pointed out that "had |
received it on March 21, | might not have runlitgt]" because of the volume of such
pieces he gets (Warnick, 2002B, A5).

Right after the election, Warnick concluded tha&t plaper maintained its distinct
independence from Brady'’s influence, treating ezaididate accurately and honestly.

If the Post Registehad a grand scheme or small plan, surely it would

manifest itself here in these showcase articleserAheasuring, reading

and re-reading, and then sitting back to look ataolpr-coding, | judge

these articles to be fair to both candidates - aet-written, insightful

journalism to boot.” (Warnick, 20021, C2)
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These types of sentiments were again expresse@rinit¥’s last report,
published the weekend after the election.

As | step back one last time to look through dozeiharticles from the
past eight months filling a stack of file foldens my desk, | can honestly
come to just one conclusion: TRest Registehas done an excellent job
navigating through the awkward situation it wascpthin with the sudden
candidacy of Jerry Brady. This newspaper' s coverddhe race between
its former and future boss and Gov. Dirk Kempthdnas been admirably
professional, restrained and even-handed. | comgtatall those involved

with pulling this off so well. (Warnick, 2002J, B2)

Clarification. The Brady tag line, “who is on paid leave asRlost Register' s
publisher,” appeared with nearly every story. Thamexception was with letters to the
editor and the occasional column. There were variaton the clarification. In some
stories, it appeared with the first reference tadgr Other times, it came with the second
or third reference. The editorial staff even at&tthe tagline to Associated Press stories
about Brady and the campaign that appeared ingperplt became such a common
place that Warnick in his columns often referred tts Brady’s middle name.

But while the paper went to great lengths to make the clarification ran with
every story, by the latter end of the campaign pitaetice appeared to be an eyesore for
some readers, which Warnick noted in one of hiarools.

To George E. Miley of Salmon, who is wearying ohd@ate Brady' s

new middle name, "who is on paid leave . . .” lemgwith you, George.
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By now | think thePost Registehas shown itself sufficiently independent
of its boss and has not favored or over-coveredcampaign. It's about
time for Brady to be granted his own identity asaadidate and lose the

middle name. (Warnick, 2002F, A6)

Meeting with Reader3.he newspaper didn’t just rely on letters to tdeae for
feedbackPost Registestaff hosted a handful of meetings where readers @iven the
chance to voice their opinions and concerns rel@id¢kde paper’s coverage of the race.
Warnick elaborated on one of those meetings in@oo. Most in attendance seemed to
agree that thPost Registehad, as one group member stated it, "bent ovevzrds to
be reasonable” in its news coverage of the raceth%n panelist commended the paper
for "not artificially creating news or pushing agesda when they [the candidates]
weren’'t campaigning here" (Warnick, 2002G, C2).cémtrast, another reader pointedly
stated that even if tHeost Register' sews coverage was unbiased, the opinion page' s
"liberal" slant, the reader thought, colored maggders' view of the overall product, and
so readers were hesitant to give the paper dué toeds efforts (Warnick, 2002G, C2).
Other readers presented story ideas they feltabemshould pursue, such as
Kempthorne’s public record. One reader felt thegpahould assemble comparable
material for Brady, using editorials he penned tiglothe years. That way, voters could
see his position on particular issues and Bradydcdarify the changes, if any (Warnick,
2002G, C2). Warnick mentioned that managing eddean Miller took extensive notes

at the meeting, which provided the staff as wehiasself with added insight.
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There were other, smaller examples of Flost Register®penness with readers.
The paper made available copies of Warnick’s cohtta media critic so the public could
see for themselves the expectation. The offer éonéxe the contract was made in more
than one story, which provided a reassurance ttersahat there was nothing secretive
about the partnership. As another step toward gggcontact information for Corey
Taule - the reporter assigned to cover the campaidiller, Warnick, and assistant
managing editor Margaret Wimborne were publishetti@end of several stories.

In the end, the findings of this case study retieat Brady did distance himself,
both physically and editorially, from tlost RegisterThe paper’'s ombudsman critiqued
the coverage of the election and responded to reagires and complaints. Nearly
every story ran with a clarification and the pagterck to its promise to host reader

meetings.

Content Analysis

Twenty-five articles were coded in this analyselected from newspapers
published between March 7, 2002, and November @& .2Dhe articles used in the
content analysis were chosen because they wertenvbyPost Registestaff, focused
on an aspect of the race, on the candidates, an@ssue important to the race, like
education and the economy. It is worth noting thafost Registedid run campaign-
related stories written by Associates Press staffibers, but they were not included in
the analysis because they weren’t generated byaper itself.

The type of story was one aspect of the contealyais. The stories were coded

as a campaign news story, an issue based stoapdidate profile, or other. The
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categories were not mutually exclusive and stareegdd fit into more than one. Of the 25
stories coded, 18 were campaign news stories, 8 iwste-based stories, 3 were
candidate profiles and 3 were other stories. Therattories consisted of columns written

by reporters. (See Table 1).

Table 1

Type of Stories

Number of
Type of Story Stories  Percentage
Campaign News Story 18 72
Issue Story 8 32
Campaign Profile 3 12
Other Type of Story 3 12

Data from the analysis was inputted into SPSSthmusmall number of articles
made it difficult to conduct a significant numbédrtests. However, frequency tests and
means procedures were run on the variables andfallats is a brief description of the
outcome for each component of objectivity.

Detachment The analysis measured the paper’s detachmentBrady by
recording the number of times each article citesifable and unfavorable attributes of
each candidate. The results found that eight agtiiticluded favorable attributes of
Kempthorne, while seven articles included favorattabutes of Brady (See Table 2).

On average, favorable attributes of Kempthorne wéesl more times in stories (.92
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times) than favorable attributes of Brady (.68 sineThere was a larger discrepancy in
the number of articles citing unfavorable attrilsut€ighteen articles had some form of
unfavorable attribute attached to Kempthorne, coegb#o 8 articles with unfavorable
attributes of Brady. Accordingly, Kempthorne’s widaable attributes were cited more

(1.48 times) on average than Brady’s unfavoralitébates (1.04 times) (See Table 3).

Table 2

Number of Stories Featuring Favorable/Unfavorabt&iButes of Each Candidate

Attributes Kempthorne Brady

Unfavorable 18 8

Favorable 8 7
Table 3

Number of Times an Article Cites Favorable/UnfadbeaAttributes of Each
Candidate

Total Number
Attributes of Stories Mean  Std. Deviation

Unfavorable Attributes
of Kempthorne 25 1.48 1.851

Unfavorable Attributes
of Brady 25 1.04 2.208

Favorable Attributes
of Kempthorne 25 92 2.482

Favorable Attributes
of Kempthorne 25 .68 1.676
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Inverted PyramidThis variable was measured by examining the ¢éaghch
article, looking for the five Ws (Who, What, Whekhen, and Why), as taught in basic
journalism classes. Additionally, each article waded based on whether they were
organized in traditional inverted pyramid style,em information is organized based on
its importance to the story, with the most pertinaformation at the top. Twenty stories
used Who in the lead, 19 stories used What, 1testased When, 9 stories used Where,
and 7 stories used Why. There were two storiesdidatot use any of these elements.
One was a reporter’s column, written in a more eosational style, and the other was an

issue-based story on the state’s economic woeshwised a delayed lead. (See Table 4).

Table 4

Number of Stories Using Five Ws, Inverted PyrantyteS

Elements Number of Stories  Percentage
Who 20 80
What 19 76
When 15 60
Where 9 36
Why 7 28
None of the elements present 2 8
Used Inverted Pyramid Style 15 60

Did Not Use Inverted Pyramid Style 10 40
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Concerning the second part of the inverted pyrazatdgory, where articles were
coded based on whether they followed inverted pidatyle, the results showed that
only 15 articles, or 60 percent, followed this st{$ee Table 4). These stories were often
the more “timely” pieces, like each candidate amuing their bid for governor, Brady
accusing Kempthorne of misusing funds, and the eagnpresults. Stories not following
inverted pyramid were often more issue based oramumterest, like the state education
crunch or the candidate profiles. Often, thesaetaxvere more in-depth, focused more

on telling a story than presenting facts.

Facticity. Facticity was measured by counting the numbeioafces in each
story, identifying the types of sources used, dw@dnumber of times each source is
referenced. Each story coded had at least oneesdiearly 70 percent of the articles, or
17 articles, cited 5 or more sources (See TablA 8)screpancy arose in the number of
sources in each of the candidate profiles. Whilenginorne’s profile was 8 paragraphs
longer (80 paragraphs compared to 72 paragraptesg tvere only 9 sources cited

compared to 15 sources in Brady’s profile.

Table 5

Number of Cited Sources in Each Story

Number of Sources Number of Stories Percentage
l1to3 5 20
4t06 14 56
7 or more 6 24
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However, each story carried a variety of sourcesymcluding Republicans,
Democrats, and elected sources. These three tygesitmes were cited the most.
Republican sources appeared in 18 stories, whitedaeatic and elected sources

appeared in 16 stories each (See Table 6).

Table 6

Number of Stories With Particular Source Types
Number of Stories

Source Type Citing this Source Percentage
Republican 18 72
Democrat 16 64
Elected Official 16 64
Interest Group 4 16
Expert 4 16
Citizen/Voter 7 28
Campaign Member 5 20
Other source 6 24

On average, elected sources were cited the masbiires (6.6 times). They were
cited more than Republicans (5.24 times) and Deats¢B.64 times) (See Table 7). As
has been done previously, it is worth noting thase categories were not mutually
exclusive. For instance, Kempthorne could be camedi a Republican source as well as

an elected source.
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Table 7

Number of Times Source Types are Referenced ireStor
Total Number

Source Type of Stories Mean  Std. Deviation
Republican 25 5.24 5.761
Democrat 25 3.64 4.241
Elected Official 25 6.60 8.287
Interest Group 25 .64 1.680
Expert 25 44 1.158
Citizens/Voter 25 2.16 5.505
Campaign Member 25 72 1.792
Other Source 25 .68 1.930

Balance.Several factors were considered in measuring balancluding
whether a story referenced both candidates, théaupnf paragraphs mentioning each
candidate, and whether a photo ran with the star3 stories, both candidates were
referenced at least once. One article that didnesttion both candidates was a reporter-
produced column about the challenges the Demodvaitity was facing in the upcoming
election. Brady, of course, was the cited candidatbat story. The other piece focused
on the GOP bus tour that made a stop in Idaho Batshosted a carnival at a local
school. In this instance, Kempthorne was the atettlidate. On average, Kempthorne
was cited in more paragraphs (9.12 paragraphsqss) shan Brady (8.72 paragraphs)

(See Table 8).

50



Table 8

Number of Paragraphs Mentioning Candidates
Total Number

Candidate of Stories Mean  Std. Deviation
Kempthorne 25 9.12 12.534
Brady 25 8.72 12.928

The presence of a photo was also considered whasuneg balance. Thirteen
stories had a picture. All but two of the pictufeatured either Brady or Kempthorne. A
profile on Brady’s Democratic challenger in thenpairy election included a picture, but
just of Brady’s opponent. The other exception watay about campaign signs in local
neighborhoods. The photo included with the stoagdeed lawns full of campaign signs
for each candidate, but did not feature the caneslhemselves. Overall, there were

more photos of Brady (7) than of Kempthorne (4)e($able 9).

Table 9

Number of Photographs Featuring Candidates
Number of Photos

Candidate Featuring Candidates Percentage
Kempthorne 4 16
Brady 7 28
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CHAPTER 5

DISCUSSION

Earlier, this study asked whether tidaho Falls Post Registdollowed its plan
to maintain independence from Brady. The findinfghe case study suggest that the
newspaper did indeed stick to its plan. First, cdeteé Brady moved out of his office,
turned in his keys, and stayed out of the newsrdith the exception of Post Company
board meetings, he was not involved in the newspmpperations. Additionally, his
name was taken off the masthead and off of the eoyip voice messaging system.

Second, he stopped writing and editing materiattierpaper’s opinion piece.
This conclusion came through an interview with ntang editor Dean Miller and an
examination of editorial pages during the campafgnmentioned before, material on the
editorial page did take stabs at Brady and hisoperénce as a candidate, one indication
that it was free from his influence.

Third, nearly every story ran with a tagline, digrig Brady’s relationship with
the newspaper. There were exceptions, includingnens and letters to the editor. On
rare occasions, the tagline was not included iy sbut it was not commonplace and
came in stories toward the end of the campaignnvitne paper felt confident that readers
were aware of Brady’s relationship.

Fourth, Lee Warnick, the paper’s media critic, dppbear to follow his
responsibilities, as outlined in his contract. Hevided regular assessments of the race,
which were published on a monthly basis at therireégg of the campaign and a bi-

weekly and weekly basis toward the end of the rchis columns, he provided both
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positive and negative feedback on locally generatatérial. He also made an effort to
investigate any complains or inquires from reads&tsch he touch upon in his columns.
However, while Warnick met the requirements essdlgld by the newspaper,
Miller admitted he had some reservations aboutgug¥iarnick. First, Miller said a few
readers raised concerns that newspaper staff ptbleectitic rather than giving that
responsibility to an independent source. Milleodkdt the paper could have benefited
from a more picky media critic. Miller said he f&lfarnick was too soft in his critique of
the coverage and if faced with the same situatgarg he would have an independent
committee select the ombudsman (Miller, personairoanication, November 24, 2004).

Finally, thePost Registehosted a number of meetings in Idaho Falls, lopkan
input from readers as to their performance. As roaetl before, Warnick touched on
one of these meetings in a column. The editoradf stade sure they took notes and any
pertinent feedback was implemented into the papeverage.

The second question explored by this study washenéhePost Registewas
objective in its coverage of the race. Overall,fthdings produced by a content analysis
suggest that the newspaper was objective in iterege. That is not to say that the
candidates received equal treatment in relaticath component of objectivity.
However, many of the discrepancies canceled eddr out. For example, the
newspaper cited negative attributes of Kempthoraeeroften than Brady. But they also
cited more favorable attributes of the governontbBrady. One reason for this could
due to the fact that Kempthorne was the incumbamhany instances, incumbents are
more vulnerable to both negative and positive pgels because their performance is

often scrutinized during a race. Supporters oft@ntgo the incumbent’s
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accomplishments. At the same time, opponents ug&tine portrayals of the incumbent
to convince the public that a change needs to lwkemnia the race between Brady and
Kempthorne, there were several occasions whereyBnadther Democrats blamed
Kempthorne for the state’s struggling economy,roftging his failure to balance a
budget. Supporters stood by Kempthorne, emphasiamgbilities as a leader to steer the
state through a tough economic slump.

Inverted pyramid was the component used the leaseiPost Register'soverage.
However, the presence or lack of the inverted pytastyle was based more on the types
of stories, not necessarily the intent to featur@dg over Kempthorne or vice versa.

From a facticity perspective, each story had isgslof sources, ranging from
regular citizens to political hardballs. Obviously stories focused on the Republican
candidate (Kempthorne) or his party, there wereenkgpublican sources and in stories
about the Democratic challenger (Brady) or hisypdhtere were more Democratic
sources. Occasionally, stories only mentioned are/@ sources, but these were often
columns or stories based on hon-human sourcesasuitte report on campaign
spending. The findings reveal that Republican sesiwere cited in more stories and
cited more often than Democratic sources.

Finally, the paper was partially balanced in itsarage of the race. In some
aspects, this was probably the component thewtafied most about. For instance, both
candidates were at least referenced, if not quartatkarly every story. In stories focused
specifically on campaign issues, equal weight weasrgto both candidates. When Brady
announced his platform for improving the state’sremmy, which included taking shots

at Kempthorne’'s failures, the governor’s responas published as part of the story. In
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another instance, when the paper ran a story dbewtate’s budget woes, the paper
outlined each candidate’s plan for change.

There were, however, some noticeable differencéisamumber of photos a
candidate appeared in, another aspect taken ingdsration when measuring balance.
The findings showed that Brady was featured inlgdafice as many photos as
Kempthorne. There could be several explanations/fyr this was the case. This may
likely be due to the focus of the particular stdfgr example, one story with a photo of
Brady reported on the opening of a new headquaidetke local Democratic Party.
Brady was there as part of the opening ceremomédacame part of the photo. Another
story included just a photo of Brady because itgsxl on what Democratic Party
members felt Brady needed to do to gain notoriatgrag voters. While there probably
was a reason why each photo ran with each stoeyfattt that there were more photos of
Brady than Kempthorne could raise suspicions antbageaders.

In short, the findings showed that there were wotserable indications that the
Post Registewas anything but objective in its coverage. Adnditge coverage of each
candidate was not 100 percent identical, but tfferdnces were sporadic and
inconsequential. If anything, the coverage seemdavior Kempthorne, suggesting that
the staff was so concerned about appearing to Akamty, that they actually were more
favorable to Kempthorne. Such an observation matapewith the some of the feedback
given after the race to political reporter CoreylEawho was responsible for covering
the campaign for the paper and wrote many of theest “| heard from both Republicans
and Democrats that we hammered Brady,” he saidefCbaule, personal

communication, June 29, 2005). However, Taule raaiet that he covered the
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campaign the same way he covered other goverramésr “| didn’t approach it any
differently. | called (Brady) and asked him the sfuens | would ask anyone else,” he
said. “l was just doing what | do” At the same timiaule admits there was a heightened
sense of alertness with this race than with othecsiuse Brady was running. “l realized
that there was going to be more scrutiny and everyeas going to read every single
word,” he said. (Taule, personal communicationgJ2@, 2005)

After studying both the newspaper’s plan and itezage of the governor’s race, it
is worth exploring the relationship between the.tWoe results of this study lead the
author to suggest that it was becausePbst Registestaffadopted a plan, and stuck to
it, that they were able to remain objective in thlieporting. This relationship was fueled
by the paper’s desire to uphold its mission — geler’'s well-being comes first.

An examination of the newspaper’s plan reveads tthis belief was a factor in the
way thePost Registeapproached its coverage of the 2002 race. Fanuost the
newspaper’s decision to hire an ombudsman, Lee Mkarand host reader meetings both
suggest that the editorial staff desired to mamtgienness and trust with their readers.
The extra costs and time tied to such actions washmeans a short-term gain for the
staff, but it helped them out in the end. Fromribe/spaper’s prospective, Warnick’s
comments and feedback kept them on task. If thrayed from their fair and balanced
coverage, Warnick would let the staff and publiowrin his columns, forcing them to
correct the problem.

Additionally, the reader meetings gave staff meral@echance to hear from their
target audience — the people they are most woatedt pleasing. If the readers had

some issues with the paper’s performance, the ngegtive editors a chance to hear
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about these concerns and then correct them. Intherpaper would succeed in maintain
sense of credibility and independence, particulartyhe eyes of its readers.

From the perspective of the readership, havingvailable ombudsman gave
readers a channel of which their comments and cos@®uld be taken into
consideration. There was no worry that the feedbamkid fall on deaf ears, because
Warnick was independent from the rest of the nepspataff. Also, the reader meetings
made it possible for them to meet the staff, facéte, where they could clear up any
concerns. Such options made it easier for readdrsgt that their concerns mattered and
that the paper truly had their well being in mind.

Now that this study has answered the precedirgarel questions, it would be
appropriate to revisit the discussion on the déiférviewpoints guiding journalists as
they incorporate objectivity in reporting. Spedily, it would be beneficial to explore
which viewpoint thePost Registeadopted in its coverage of the election.

In his column to readers at the beginning of tlee rMiller assured readers that
they would not see many differences between tl#R22Zoverage and the coverage from
1998, the last gubernatorial race.

In 1998, we studied all the nonpartisan polls welddind and identified

the issues that citizens cared about. We focusedcanerage on those

concerns. Candidates hated it because we ignoeeddicalled "wedge

issues" that make for slick TV ads and grabby sobitds. . . .The
governor candidates also hated it that we devoterk mnergy to local

races than statewide races. To us, it's simplentgatommissioners and

mayors affect your life more than the governor d@andidate Brady will
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have to live with those same rules this year, b&eave're covering this

election season much like 1998. (Miller, 2002, Al)

If the paper did tackle coverage of the 2002 racie @id in 1998, it appears the
paper was taking a public journalism approach fedilvity. As mentioned before,
advocates believe public journalism is not aimeslodting problems; it is aimed at
reengaging citizens in solving problems. Howeusrgoal is not to better connect
journalists with their communities, but to bettenoect the people in communities with
one another.

That being said, thBost Registewas using the process of public journalism
without trying to achieve the end goal — connectiogimunities with one another. The
paper chose to hire ombudsman, the staff hostetreaeetings, and they invited any
interested individuals to the daily editorial megti These were all steps that a public
journalist would take. However, the paper took ¢heeasures in an effort to ensure they
were performing well. In other words, the editostff was more concerned with
keeping readers during the election rather thapimglthe readers connect with the
election issues. ThHeost Register'spproach to public journalism appears to agrel wit
Merritt's assertion that many newspaper editomrsnaptt public journalism without
understanding its underlying philosophy.

So in the end, thBost Registewas not rooted in one specific viewpoint.
Basically, the editorial staff chose to use pufdigrnalism tactics as tools toward
maintaining a perceived independence, or auton®utin the process, they most
heartily embraced the communitarian belief. In otherds, if the readers are happy, we

must be doing a good job.
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Managing editor Dean Miller has stood by the papapproach to covering the
race. He said the experience confirmed an impottatit in his mind. The paper’'s
mission statement — thinking about the good ofcthramunity, about the long-term good
rather than the short-term gain — was the corqggtaach to covering the race (Miller,

personal communication, November 24,2004).
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CHAPTER 6

CONCLUSION

The purpose of this study was to examineltiado Falls Post Register’s
coverage of the 2002 Idaho gubernatorial race tviRepublican incumbent Dirk
Kempthorne and publisher/owner Jerry Brady, the &aatic challenger. It used a case
study approach to explore whether the paper foltbiteecoverage plan as outlined to its
readers. The case study included a content anallysempaign-related articles in
determining whether the newspaper was objectivis icoverage, based on Mindich’s
five components of objectivity: detachment, nonigartship, inverted pyramid, facticity,
and balance.

The findings revealed that tiR®st Registestaff did stick to their coverage plan,
a move that also helped the paper remain objettiite coverage. Particular aspects of
the plan, including hiring an ombudsman and hostaagler meetings, actually served as
safeguards that kept tiR®st Registeobjective.

One interesting aspect worth revisiting is thatia number of articles about the
race that actually came from tRest Registestaff. From March to November 2002, the
paper published just 25 articles written by its atadf, not including editorials or other
material on the editorial pages. The remainingksi published by the paper came from
other sources, including the Associated Press. [€hds the author to suggest that the
Post Registestaffwas so concerned about pleasing its readers andaimng an
appearance of objectivity, that they failed to adegly cover the state’s most important

political race. Managing editor Dean Miller recozgul the paper’s lack in coverage and
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said that if he could do it all over again, the gragwould have provided more coverage
(Miller, personal communication, November 24, 2004)

Looking back at the experience, Miller is quickatimit this was one challenge he
did not want to deal with as an editor.

It was a really uncomfortable place for a newspapditor to be,

particularly in this community which is very congative and which has

always complained that the editorial page is natseovative. Suddenly,
everything was suspect. Everything was scrutini#sbple who should

have trusted were distrustful and that was realikveard. (D. Miller,

personal communication, November 24,2004)

Concern for the readers and their opinions was rmbaeconcern for people like
Miller, who had to answer to reader complaints aad responsible for the editorial and
news content of the paper. But for reporters likee® Taule, the focus was more on
getting the job done and doing it right, even iifiset the readers, editors, or the
publisher-turned candidate. “My job is to go swifft the truth. Whether it's good for
Brady or not, | don’t care,” he said. “I'd rathesk my job than give up my integrity”
(Taule, personal communication, June 29, 2005).

It is worth noting that Miller and theost Registestaff will get a second
opportunity to cover the boss. In March 2005, Bramynally announced his intent to run
for governor in 2006. In a column published the dfigr Brady’s announcement, Miller
told readers that the staff planned to make somemahanges this time around. True to

earlier comments, Miller said the paper planneith¢oease its coverage and use an
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independently selected ombudsman. However, heexsseaders they would not see any
drastic changes from the paper’s coverage in 2002.

We've been through it once before and are confiderdgur ability to

ensure independence and fairness. That's becaigaria, readers told us

they got the facts and analysis they needed to nhediechoice. That's our

job: equipping people with the information they de® live the U.S.

Constitution's dream of self-governance. (Milled03, Al)

Study Limitations

There were a few limitations in this study, speaifiy in relation to the content
analysis. Over the course of the campaign, the p&pes only published 25 stories that
met the criteria for this study. The remainderha toverage was generated from the
Associated Press. In fact, there were just as mbangt more AP stories. As a result, the
author was limited in the number of statisticatddse could perform on the data. Also,
because the race occurred before this study, pertbthe case study were dependent
upon the confirmation dPost Registestaff. For instance, the only way to determine
whether Brady really moved out of his office, stegditing editorials, etc. was to ask
the staff. Though unlikely, the staff could haveypded false information, misleading

the results of the study.

Suggestions for Further Research

This study only focused on a small aspect of ameisbat is worthy of further

research and discussion. In relation to the caslby sit would be interesting to compare
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the Post Register’s coverage plan with plans ugeather newspapers that may have
faced similar situations. What were the differeffc@that were the similarities? This type
of study could help establish certain consideratithvat need to be addressed by
newspapers when covering one of their own.

In considering the content analysis aspect ofgtudy, it would be worth
conducting a similar analysis on the coverage efstime race by another Idaho
newspaper of similar size. The results could lsElis compare thBost Register’'s
coverage of the race with coverage provided byther newspaper. Such a comparison
would provide further insight to how the paper peried and would reveal indications of
bias coverage on the part of tRest Register It would also be beneficial to study the
paper’s coverage of the governor’s race in 199&®imparison to the 2002 race. Also, as
Brady has announced his plans to run again in 2f)8paring thé>ost Register’'s
coverage of his second run versus his first ruriccadd some insight.

Expanding the scope of this study would also preadpects worthy of further
study. Specifically, conducting a similar analysisiewspapers covering their own
running for other offices, such as president, legis, etc., would provide some
interesting findings. Also, exploring the philosoghof theses journalists turned
politicians could provide more understanding arsta$sion as to the line between

journalism and politics.
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APPENDIX A

Coding scheme for Thesis

Article Headline Article Number

Length(# of paragraphs) Page Number Publication Date

1. Article type (Check all that apply. A campaign news story would be an attiatefocuses on events
such as fundraisers, campaign visits/stops, rallies, oppabts, and other items dealing with the campaign
overall. Candidate profiles focus specifically on the candidatetahdie information related to their
character, personal and public lives, etc. In an issue stomajueity of the text deals with a candidate’s
views/opinions on election issues, i.e. taxes, education, etc.)

Campaign news story Issue story
Candidate profile Other
Detachment
2. Number of times the story cites favorablettaibutes of Kempthorne (Stories

involving Kempthorne are considered faVerdlthey associate attributes of success to
his campaign. These attributes include imgnmaining, being successful, skilled, being a
hard worker, diligent or responsible, being tied to afable event, or being greeted by a
favorable crowd reaction or approval.)

3. Number of times the story cites favorablettaibutes of Brady (Stories
involving Brady are considered favorabtbéfy associate attributes of success to
his campaign. These attributes include imgnmaining, being successful, skilled, being a
hard worker, diligent or responsible, being tied to afalble event or being greeted by a
favorable crowd reaction or approval.)

4. Number of times the story cites unfavorablattributes of Kempthorne
(Unfavorable stories would be those using negative traith, sl losing, losing support, failing,
being negligent, lazy, foolish, irrespbles and Kempthorne being tied to an unfavorable event
or being greeted by an unfavorable crowdsapgroval).

5. Number of times the story cites unfavorablattributes of Brady (Unfavorable
stories would be those using negativistraiich as losing, losing support, failing, being
negligent, lazy, foolish, irresponsible, and Brady beiad to an unfavorable event of being
greeted by an unfavorable crowd or disapproval).

70



Inverted Pyramid

6. Which of the five W’s (Who, what, when, where ath why) appear in the lead of
the story? (Check all that apply. In this study, the lead is considéreditst three paragraphs of the
story.)

Who Where
What Why
When None of the elements are present
7. Is the information in the article organizedn order of importance, starting

with the most important information ard ending with the least important?
1. Yes 2. No
Facticity

8. Number of cited sources in the storyA cited source includes any human or nonhuman
entity, such as an organization, study, or document, explatitiched to any statement or fact in
the story using words like “said,” “stated,” “according to,” “clainiegtc. That includes both
direct quotations and paraphrased, indirect statements. The casdidatount as sources.)

9. Which types of sources are citied in the story®heck all that apply. In this study, elected
sources include those who represent government entities, slegfiséetors, mayors, judges, education
officials, etc. A cited source is attached to statement of facstory using words like “said,” “stated,”
“according to,” “claimed,” etc. The candidates do count as sourcest ffierences to sources (i.e. he, she,
governor, etc) count as a citation.)

_____Republicans ______Democrats

_____Institutional source ______Interest groupespntative/member

__ Expert _____ Citizen/voter (regular, evegyparson)
Campaign member _ No sources

Other source (list source)

10. How many times are each of these types of soasccited?(Check all that apply. In
this instance, count every time a source is cited, even ifieisame source. A cited source is attached to
statement of fact in a story using words like “said,” “stated,” “ediog to,” “claimed,” etc.)

_____Republicans ____ Democrats
_____Institutional source ______Interest groupespntative/member
__ Expert _____Citizenl/voter (regular, evegyparson)
______ Campaign member ______No sources

Other source (list source)
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Balance

11. Does the article reference both candidates
1. Yes 2. No
12. Number of paragraphs that mention and/orite Kempthorne.

(Each paragraph begins with an indent)

13. Number of paragraphs that mention and/orite Brady.
(Each paragraph begins with an indent)

14. Is there at least one picture accompanying the stgP (A picture would include a
portrait/mug shot.)

1. Yes 2. No

15. If there is a picture, does it include Bidy?
1. Yes 2. No

16. If there is a picture, does it include Kepthorne?
1. Yes 2. No
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